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EXECUTIVE SUMMARY 

Made with passion is a tagline for our business which is Gefro Currypuffy. We are using 

that tagline because to produce the perfect curry puff, you need a big passion for the food that 

you made and like. Thus, Gefro Furrypuffy comes with the #gefrocurrypuffy hashtag where it 

represents our small business and our customers. Our main objectives for the business is to sell 

high quality traditional food with an affordable price as well as a variety of curry puffs. 

 
We started our online small business on 15 May 2022 where we are using Facebook as 

our social media platform to promote and sell our food. Our target customers are housewives, 

busy lifestyles people,employed people and students. Our first opening of the business, we have 

received many good and positive feedback from the customers regarding the quality of our food, 

the freshness of the ingredients in our curry puff and the sizes of the curry puff is perfect. We 

offer delivery services around Klang Valley. 

 
We also offer that the first 10 person who purchase curry puffs will get free cash on 

delivery (COD) charges. This is one of our marketing strategies to attract more customers to buy 

our frozen curry puff. Our frozen curry puff sold over 50 packs. It has proven that Gefro 

Currypuffy is actually one of the good choices with a high quality of frozen food that will thrive 

around Malaysia. 
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I. INTRODUCTION OF BUSINESS 

● Name and Address of Business 

Gefro Currypuffy 

                                 

                

       

                                 

● Mission and Vision 

Mission 

○ Gefro Currypuffy is a frozen curry puff business that wants to maintain the 

quality of foods with affordable prices. 

○ Gefro Currypuffy ’s duty is to produce a tasteable curry puff with the high 

quality ingredients. 

○ Gefro Currypuffy aims to produce a frozen curry puff to make people 

enjoy eating it at any occasion with their loved one without worrying 

about anything. 

Vision 

○ Gefro Currypuffy’s vision is to be one of the famous frozen curry puffs in 

this market and can be distributed all over Malaysia. 

Organisational Chart 
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Descriptions Of Products 
 
 

The product that we sell is one of the famous traditional foods or “kuih traditional” and it 

is one of the highest in demand when it comes to events or any occasions. The kuih tradisional is 

called Curry Puff or known as “Karipap”. We sell Curry puff because we found out from the 

survey and social media where the demand for the curry puff is always high but the supply for 

the curry puff is low and it does not fulfil the satisfaction of the customer. To get the high quality 

of curry puff at an affordable price at this moment is quite difficult or impossible to find. So, we 

use the opportunity to sell our delicious curry puffs. 

 
We can say and we believe our curry puff can compete with other brands because the 

ingredients and size of the curry puff is fresh and big. For the flavour of curry puff we have two 

different types which are potato curry puff and chicken curry puff. The target market for our 

business is adults and people who love to eat curry puffs. In addition, whenever the customers 

want to place the order they can visit our facebook page or through whatsapp. Not only that, we 

also offer free delivery to the 10 people who purchase our curry puff. On the other hand, we 

provide cash on delivery (COD) only in the Klang Valley. 

 
Price List 

 

NO. TYPE OF CURRY PUFF PRICE 

1. POTATO CURRY PUFF RM 8 

2. CHICKEN CURRY PUFF RM 12 

 
The price of our curry puff is under RM12. 1 pack has 10 pieces of curry puff and our curry puff 

has 2 different flavours which are Potato Curry Puff and Chicken Curry Puff. The price for 

Potato Curry Puff is RM8 and Chicken Curry Puff is RM12 per pack. For the rate of delivery 

we only charge RM5 and we only deliver in the Klang Valley. 
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II. FACEBOOK 

● Creating Facebook (FB) page 
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● Customizing URL Facebook (FB) page 
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● Teaser 
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● Copywriting (Hard sell) 
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● Copywriting (Soft Sell) 
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● Video Marketing 
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● Relevant graphics to each post/copywriting 
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● Sales Report 
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III. CONCLUSION. 

In conclusion, we have learnt so many things in the business industry. It is not as easy as 

we thought where we need to do a proper plan to structure and manage the business in order to 

ensure the flow of the business runs smoothly. It is encouraged, determined and supported from 

the surrounding to keep going the business whenever the demand of the order is low. 

 
In addition, to ensure that it is well-known among customers, our business will continue 

to concentrate on its business strategies, particularly in terms of marketing. We strive to build a 

solid and loyal customer base each year. 

 
Thus, we are truly happy that we were able to complete this assignment on time. We have 

earned the valuable experiences to do the business and it will be good for us all to accomplish the 

task. As our goals are to make the most profit working while being actively involved in the small 

business. Therefore, we hope that our hard work and dedication will enable us to see that the 

vision of the business “gefro.currypuffy” can be the finest available in the community


