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EXECUTIVE SUMMARY 

 

The Social Media Portfolio that we manage consists of planning performing research 

to aid copywriting and understanding the necessity of good customer communication. Aside 

from that, we learn how to promote our items effectively using copywriting, soft sell, hard sell, 

and teaser techniques. We both learned a lot about marketing and selling strategies. 

 

The company name of our business that we chose is Zahlia Hijab.  The mission of 

Zahlia Hijab is to sustain the number of customers who purchase the “Tudung Bawal” that we 

sell and to maintain the business sales every month. For the vision, Zahlia Hijab wants to make 

more styles and patterns of our “Tudung Bawal”. Furthermore, the objective of Zahlia Hijab is 

to attract university students and women’s who love to wear “Tudung Bawal”.  We used our 

Facebook page to promote our products.  Our boutique is open from Tuesday to Sunday 

between the hours of 9:00 a.m. and 5:00 p.m. We have a variety of patterns, the most popular 

of which is the bawal with beads. 

 

Zahlia Hijab’s opening date for our boutique is on January 1, 2022.  The total number 

of Zahlia Hijab employees is 5.  The initial modal required to open our boutique is roughly 

RM50,000, which includes renovation and all boutique equipment.  In the first month, the sales 

were around RM500 per day.  For the second and third months, it is around RM1500-RM2500 

per day.  Lastly, Zahlia Hijab has a difficulty with a shortage of room for our stocking hijab. 

Therefore, the best solution we can come up with is to modify our boutique in order to make it 

more spacious and comfortable. So, there is no limited space to keep our hijabs at the store 

boutique. Our goal is to expand our customer base and establish a strong brand for our 

company. 
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i. GO-ECOMMERCE REGISTRATION 

 

 

Go-Ecommerce registration of Nurul Izah Nabilah binti Zaharul Mahadi 

        

 

Go-Ecommerce registration of Nur Alyaa Atiqah binti Shuhaimi 
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ii. MYENT CERTIFICATE 
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�x Organizational chart  

 

 

                                                       
 
      Nur Alyaa Atiqah bt Shuhaimi                               Nurul Izah Nabilah binti Zaharul Mahadi 
        (Founder of Zahlia Hijab)                                            (Co-founder of Zahlia Hijab) 
 

 

 

�x Vision and mission  

 

Vision  

Zahlia Hijab wants to make more �V�W�\�O�H�V���D�Q�G���S�D�W�W�H�U�Q�V���R�I���R�X�U���³�7�X�G�X�Q�J���%�D�Z�D�O�´�� 

 

Mission  

�x �7�R���V�X�V�W�D�L�Q���W�K�H���Q�X�P�E�H�U���R�I���F�X�V�W�R�P�H�U�V���Z�K�R���S�X�U�F�K�D�V�H���W�K�H���³�7�X�G�X�Q�J���%�D�Z�D�O�´���W�K�D�W���Z�H���V�H�O�O�� 

�x To maintain the business sales every month. 
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• Descriptions of product/services 

 

Zahlia Hijab sells plain cotton bawal in a variety of colours, made of high-quality 

material. Our company’s main product or service is “Tudung Bawal.” Zahlia Hijab has a wide 

selection of “Tudung Bawal” in a range of colours. The varieties of hijabs that we sell are plain 

bawal square cotton, beaded bawal square cotton and bawal satin printed. 

 

 

No. Products Description 

 

1. 

 

 

 
Type: Plain bawal square cotton 
 
Material:  

• Premium Cotton 

• Soft and comfortable cotton 

• Fabrics are not uncommon and easy to 
shape. 

• Not hot and breathable material. 
 

Field size: 45”, 50”, 60” 
 
Shape: Square 
 
Disclaimer:  
Bear in mind that the colours may be slightly 
different based on lighting and individual 
screen resolution settings on each device.  
 

 

2. 

 

 

 
 
Type: Bawal square cotton with beads 
 
Material:  

• Premium Cotton 

• Soft and comfortable cotton 

• Fabrics are not uncommon and easy to 
shape. 

• Not hot and breathable material. 

• Easy laundery. 
 

Field size: 45”, 50”, 60” 
 
Shape: Square 
 
Disclaimer:  
Bear in mind that the colours may be slightly 
different based on lighting and individual 
screen resolution settings on each device.  
 



7 
 

 
3.  

 

 
Type: Bawal satin printed 
 
Material:  

• Soft and silky 

• The fabrics are not sparse and easy to 
shape. 

• Hand wash or machine wash in a 
laundry bag on gentle cycle.  

 
Field size: 45”, 50”, 60” 
 
Shape: Square 
 
Disclaimer:  
Bear in mind that the colours may be slightly 
different based on lighting and individual 
screen resolution settings on each device.  
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• Price list 

 

Zahlia Hijab prices range from RM10.00 to RM20.00. It is so affordable that any 

university student may afford to buy it. Besides that, our special offer is that every purchase of 

two or more pieces comes with a free scrunchie. Not only that, if customers buy hijabs in bulk 

and the quantity is more than 10 pieces, we will offer a RM5 per piece discount. It is affordable 

for any student or customer who wants to be an agent or stockiest under Zahlia Hijab. It is also 

a good opportunity for our business to boost sales and also improve customer satisfaction. 

 

NO. PRODUCTS PRICES 

1. Bawal square cotton plain 

 

 
Per piece: 
RM10.00 

 
+ Postage: 

 
 RM8.00 (Semenanjung) 
RM10.00 (Sabah&Sarawak) 

 
+ Free: 

Scrunchie (with every 2 
purchase or more) 

2. Bawal square cotton with beads 

 

 

 
Per piece: 
RM15.00 

 
+ Postage: 

 
 RM8.00 (Semenanjung) 
RM10.00 (Sabah&Sarawak) 

 
+ Free: 

Scrunchie (with every 2 
purchase or more) 

 

 
3. 

 
Bawal square printed 
 

 
Per piece:  
RM20.00 

 
+ Postage: 

 
 RM8.00 (Semenanjung) 
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RM10.00 (Sabah&Sarawak) 
 

+ Free: 
Scrunchie (with every 2 

purchase or more) 
 

 
4. 

 
Bawal in a bulk (More than 10 pieces) 
 

 

 
Per piece:  
RM5.00 

 
+ Postage: 

 
 RM8.00 (Semenanjung) 
RM10.00 (Sabah&Sarawak) 

 
+ Free: 

3 scrunchies for every 10 
pieces of bawal 
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v. FACEBOOK (FB) 

 

• Creating Facebook (FB) page  

 

 

 

The Zahlia Hijab Facebook page was created on April 27, 2022. Our overall postings 

accumulate to 39 postings that consist of 7 teasers, 16 hard sells, and 16 soft sells. (From 27 

April 2022 until 9 July 2022). 

 

 

• Customizing URL Facebook (FB) page 
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• Facebook (FB) post – Teaser 

 

 

Teaser (1) 

 

 

 

Teaser (2) 
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Teaser (3) 

 

 

 

Teaser (4) 
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Teaser (5) 

 

 

 

 

Teaser (6) 
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Teaser (7) 
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• Facebook (FB) post – Copywriting (Hard sell) 

 

The total number of hard sells that were posted by Zahlia Hijab's page is 16. 

    

 

Hard sell (1) 

 

 

Hard sell (2) 
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Hard sell (3) 

 

 

 

Hard sell (4) 

 

 



17 
 

 

Hard sell (5) 

 

 

 

Hard sell (6) 
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Hard sell (7) 

 

 

 

Hard sell (8) 
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Hard sell (9) 

 

 

 

Hard sell (10) 
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Hard sell (11) 

 

 

 

Hard sell (12) 
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Hard sell (13) 

 

 

 

Hard sell (14) 
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Hard sell (15) 

 

 

 

Hard sell (16) 
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• Facebook (FB) post – Copywriting (Soft sell) 

 

The total number of soft sells that were posted by Zahlia Hijab's page is 16. 

 

 

Soft sell (1) 

 

 

Soft sell (2) 
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Soft sell (3) 

 

 

 

Soft sell (4) 
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Soft sell (5) 

 

 

 

Soft sell (6) 
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Soft sell (7) 

 

 

 

Soft sell (8) 
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Soft sell (9) 

 

 

 

 

Soft sell (10) 

 

 

 



28 
 

 

Soft sell (11) 

 

 

 

Soft sell (12) 
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Soft sell (13) 

 

 

 

Soft sell (14) 
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Soft sell (15) 

 

 

 

Soft sell (16) 
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• Relevant graphics to each post/copywriting 
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• Sales Report 

 

        

 The customer paid RM15 + RM8 (postage)         The customer paid RM10 + RM8 (postage)    
        for Bawal square cotton with beads.                        for Bawal square cotton plain. 
 

 

The customer paid RM20 + RM8 (postage) for Bawal square printed. 
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vi.  CONCLUSION 

 

 To conclude, Zahlia Hijab is a business that we would like to expand further in the 

future. We want to gain more knowledge, despite the fact that we are still students. By opening 

a business selling this hijab, we are proud to be able to help more women who like to wear the 

�³�7�X�G�X�Q�J���%�D�Z�D�O�´. We are also very happy to be able to sell this at a reasonable price, especially 

among students like us. 

 

Besides that, having a Facebook profile for our company allows us to promote it more 

broadly and connect with more of the customers we are after. By studying this ENT subject, 

we learn more in-depth information about soft sales, hard sells, and teasers. Following the 

promotion of these items on Facebook pages, we have noticed an increase in customers. And 

that is how we were able to get the sales we desired. As a business owner, we recognise the 

advantages of internet businesses for modern marketing, and while handling this project, we 

also made some money. We hope that this will draw more attention to our hijab company. 

 

By completing this Social Media Portfolio, we gained a lot of experience and knowledge. 

In order to serve the requirements and wants of our customers while maintaining the quality 

and affordability of our product, we will do everything in our power to win their continued brand 

loyalty. Last but not least, social media is currently the best medium for customer engagement 

and it supports the growth of our businesses at this time. Through this Social Media Portfolio 

project, we learned how to manage our own business in real life, attract online users' attention, 

advertise our brand, and interact with clients. In our opinion, Facebook has a tonne of business 

tool capabilities that, in our opinion, are really useful for managing online businesses. 

 

 

 

 

 

 

 

 

 

 

 

 

 


