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EXECUTIVE SUMMARY
The business is based on a partnership. The business’s name is called Hidaney Sweet and

was created on 25th May 2021. Hidaney Sweet located in NO 64 Jalan Jelai 3 Off Jalan Kim

Chuan 42 000, Pelabuhan Klang Selangor. Our partnership business is categorised in food

and beverage. It has its own vision and mission to provide products with good quality for our

customers and expand the business further in the future.

There are two products produced by the business. The first product is Kek Batik which is

made from a combination of milo powder and biscuit. The product is sold at RM5 for the

small box size and RM10 for the big box size. Makaroni buah is the second product from

Hidaney Sweet. This product is made from a combination of fruits, macaroni, and

mayonnaise. This product is sold at RM5 per box.

All the students or partners who take this course need to create a Facebook platform for

their business pages and the student needs to post teaser, hard sells, and soft sells. It is an

important requirement to be fulfilled by students to ensure that they follow the entire rubric

given by the lecturer to get marks. At the end of this report, there is proof that the students

really did the assignment truthfully and followed through all the requirements through screen

captured pictures and a link to the Facebook page.
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1.0 BUSINESS REGISTRATION
1.1 Go-Ecommerce Registration

Figure 1: Business Profile

Figure 2: Go-eCommerce Personal Profile

Figure 3: Go-eCommerce Institutional Information
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Figure 4: Institution information

Figure 5: Personal Information
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1.2 My Ent certificates

Figure 6: MyEnt Certificate 1
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Figure 6: MyEnt Certificate 2
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1.3 SSM Registration
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2.0 INTRODUCTION OF BUSINESS
2.1 Name and address of business

Name of Business Hidaney Sweet Desset Shop

Business Address                                        

                                

Telephone Number           

Form of Business Partnership

Main Activities Retail sale of dessert product

Name of Bank CIMB

Bank Account Name           

Table 1: Hidaney Sweet Dessert Business Information
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2.2 Organizational Chart

Figure: Hidaney Sweet Dessert Organizational Chart

Hidaney Sweet is a partnership business form. Hidaney Sweet is managed by Nurwahida

Binti Irwan with me as a founder and my relatives, Hebritney Rapiti as an assistant. Both of

us operate and manage this company together and share its loss or profits. Therefore, since

our business only operates a small business Hidaney Sweet’s organizational chart only

consists of the founder and assistant. In the future, we want to try to expand our business so

that we can hire more workers.
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2.3 Mission and Vision

Mission statement is a guideline or approach of how a company wants to achieve their

goal in its vision statement. It is the epitome of the purpose of the business. Meanwhile,

Vision statement is a long-term objective for every company that usually requires a time

frame of more than five years.

The business mission is to promise our customers to present the product with good

quality for every memory. Our business is committed to creating products to suit the local

tastes as well as the international standard.

The vision of our business is to be a competitive business in future and build our high

standards in the foods and beverages industry. The business plan for our business is to

extend our operations to achieve our mission and vision.
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2.4 Descriptions of product

There are two products produced by Hidaney Sweet which mainly focus on dessert. The

products that are mentioned early are Kek Batik and Makaroni buah which are desserts

that are very quiet familiar in Malaysia. There are two products produced by the

business. The first product is Kek Batik which is made from a combination of milo powder

and biscuit. Makaroni buah is the second product from Hidaney Sweet. This product is

made from a combination of fruits, macaroni, and mayonnaise.

Figure 7: Kek Batik Figure 8: Makaroni Buah
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2.5 Price List
Both products from our business are sold in boxes which are full in the box.There are

some promotions that are provided where a customer can get Kek Batik or Makaroni at

half price only during the promotion period.

Product Name and Price

MAKARONI BUAH

RM5.00 PER BOX

KEK BATIK

(SMALL BOX)

RM5.00 PER BOX

KEK BATIK

(LARGE BOX)

RM10.00 PER BOX

Table: Hidaney Sweet Dessert’s Price list and Products.
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3.0 Facebook
3.1 Creating Facebook page

Below is the Facebook page created for the business of Hidaney Sweet Dessert

3.2 Customizing URL Facebook (FB) page
Below is the customized URL Facebook page of the Hidaney Sweet business:

https://web.facebook.com/Hidaneydessertshop
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3.3 Facebook post – Teaser
below is the teaser posted by Hidaney Sweet business on the Facebook Pages;

Teaser 1

Teaser 2
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Teaser 3
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Teaser 4

Teaser 5
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Teaser 6

Teaser 7
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3.4 Facebook Post – Hard sell
Below is the hard sell -copywriting posted by Hidaney Sweet on Facebook Pages;

Hard sell 1
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Hard Sell 2
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Hard Sell 3

Hard Sell 4
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Hard Sell 5
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Hard sell 6 Hard sell 7
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Hard sell 8 Hard sell 9
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Hard sell 10 Hard Sell 11
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Hard sell 12 Hard sell 13
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Hard sell 14 Hard sell 15
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Hard Sell 16
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3.5 Facebook Post – Soft sell
Below is the Soft sell post by HIdaney Sweet on Facebook Pages;

Soft Sell 1
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Soft Sell 2
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Soft Sell 3
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Soft Sell 4 Soft Sell 5
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Soft Sell 6
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Soft Sell 7
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Soft Sell 8
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Soft Sell 9
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Soft Sell 10
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Soft Sell 11
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Soft Sell 12
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Soft Sell 13 Soft sell 14
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Soft Sell 15 Soft sell 16
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3.6 Frequency of Posting
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3.7 Sales Report
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Sales Report From eUsahawan
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4.0 CONCLUSION

In conclusion, Hidaney Sweet Dessert is a business that sells Kek Batik and Makaroni buah

not only through face-to-face methods but also online by creating Facebook pages. We can

conclude that by conducting business through media social, sellers are able to promote and

market their products and services as well as making awareness of existing business brands

among media social users especially those who are nearby to their business area.

In addition, it is only beneficial to our business but also for the owner as well as being able to

follow and update with the business trends nowadays by not only using Facebook, but also

other available platforms, where we can enhance our knowledge and skills in IT. Then, it will

prevent us from being an outdated businessman, but develop us by keeping up with the

current development in our country
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