
1 
 

 

 

FACULTY OF BUSINESS AND MANAGEMENT BACHELOR 

OF BUSINESS ADMINISTRATION (HONS.) TRANSPORT 

(BA247) 

ENT530: 

PRINCIPLES OF ENTREPRENEURSHIP 

PAIR ASSIGNMENT: 

 SOCIAL MEDIA PORTFOLIO 

FACEBOOK PAGE: 

 TFN BROWNIE BY SUJI 

 

PREPARED BY: 

NAME STUDENT ID CLASS 

NUR AZILA UMAIRAH BINTI MOHD RAMLI 2021888532 530L 

NUR SUHAILA BINTI NOORFAIZAN 2021864586 530L 

 

PREPARED FOR: 

MADAM NORFAZLINA GHAZALI 

 



2 
 

ACKNOWLEDGMENT 

First of all, we would like to express our gratitude to Allah S.W.T for the completion 

of our written report as one of the obligate assignments for subject Principles of 

Entrepreneurship (ENT530) during this semester. We would like to thank God for showing us 

strength in overcoming challenges in making this assignment. This report is based on the 

guidelines given by our lecture, Madam Norfazlina Ghazali.  

Beside that, we would like to thank to our Principle of Entrepreneurship lecture, Madam 

Norfazlina Ghazali for giving us a proper guide by sharing useful information and idea to us. 

She gives us a lot of time to complete our assignment. Because of her kindness in helping us, 

me and my partner have completed my case study. We really appreciate her because without 

her guidance we would not complete our assignment on time. We did not expect at the 

beginning that we will get a great lecture like her.  

Moreover, we would like to thank to our beloved parents for giving us morale support 

when we doing this assignment. Not only that, they also provide a comfortable place for us to 

complete our assignment. We were very grateful to have parents like them because they know 

that we were having difficulties when we had to attend class in online platform because we 

were not allowed to go to our campus. It would be possible for us to complete this assignment 

without the support from our parents. 

Lastly, a big thanks to our fellow friends who has always help, supportive and very kind 

to me and my partner to complete this assignment. Sure, this assignment followed the 

requirements that needed. Many difficulties where we faced during these processes, but thank 

God we can managed to overcome the hardship and learn through every mistake that we made. 

We have learned to become more professionalized in managing problems. Without them, we 

might not complete this assignment successfully and on time.  

 

 

 

 

 

 

 



3 
 

EXECUTIVE SUMMARY 

TFN Brownies or known as The Famous Nisha started their own business in 2016. TFN 

Brownies are famous with their own thin and crunchy brownies. They started this business with 

3 product line which is walnut, chocolate chip and mint. Their mission is to be one of the best 

manufacturers that eager to be creative and take a good responsibility in quality of the product. 

Right now, there are 6 flavours that come up along the way till 2022 which is red velvet, mocha, 

and dark chocolate. The area of price is quite affordable and most customer can afford to buy 

it. The packaging of TFN Brownies also very user-friendly as they use a zip lock packaging so 

that the brownies will not sluggish, and it will give best satisfaction to a customer. 

This social media portfolio is to ensure the readers know about the organization 

activities like how to run and promoting their business which is TFNBrowniesbysuji. On these 

Facebook, readers will be exposed to business purposed about teaser, soft sell and hard sell 

which is for attracting consumers. This also is one way to keep the retaining customers and 

sustain the profit of organizations. Each of organization have their vision and mission to have 

a successful business. Our business also registered under SSM and go-e commerce. This is to 

ensure customers will have a trust to our company.  

TFNBrowniesbysuji that based on Rembau, Negeri Sembilan providing a good quality 

product. We provide few of ways of to get the product by COD and postage delivery. Every 

process of delivering to customers were done by our organization. Keeping up to date to 

customers to get the outcomes and it is one of the ways we stay connected with our customers. 

The goal of TFN Brownies' marketing strategy is to increase customer attraction by lowering 

prices while maintaining product quality. We provide a lower pricing because we believe that 

this will enable everyone to purchase the product. We also provide unique prices for our 

customers to purchase on specific days. 

All of business should have a social media to promote their product or services. TFN 

Brownies consisting of supply chain of organization which is supplier, stockist, agents, and 

dropship plays an important role in promoting and selling the products to get a revenue. 

Additionally, drop shippers are recognised as agents, whose only duties are to market things 

and make money. Social media such as Facebook page, help many small businesses to sell and 

publish about their products. TFNBrowniebysuji use a Facebook page to gain new customers 

and sustain remaining customer by posting hard sell and soft sell. Customers get their product 

from the link that has been posted in every posts. 
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1.0 GO-ECOMMERCE REGISTRATION  

 

Figure 1:  Nur Azila Umairah’s Personal Profile 

 

 

 

Figure 1.2: Nur Azila Umairah’s Institution Information 
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Figure 1.3 Nur Suhaila’s Personal Profile  

 

 

Figure 1.4 Nur Suhaila’s Institution Information 
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1.1 Business Go-eCommerce Registration Profile 

 

 
Figure 2: Business profile of TFN Brownie Station 
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2.0 MYENT CERTIFICATE 

 

 

Figure 3.1: MYENT Registration for Nur Azila Umairah Binti Mohd Ramli  
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Figure 3.2: MYENT Registration for Nur Suhaila Binti Noorfaizan 
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3.0 SSM REGISTRATION  

 

TFN Brownie Station is a legal business as we had registered our business under Suruhanjaya 

Syarikat Malysia (SSM) on 19 June 2022. 

 

Figure 4.1: TFN Brownie Business Shop Registration 
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Figure 4.2: TFN Brownie Business Information 

 



12 
 

 

Figure 4.3: Azila Umairah and Nur Suhaila Business owner information 



13 

4.0 INTRODUCTION OF BUSINESS 

TFN Brownie by Suji Station was started in 26 April 2022. TFN Brownie by Suji Station is 

owned by me, Nur Azila Umairah Binti Mohd Ramli and my partner, Nur Suhaila Binti 

Noorfaizan a student from UiTM Puncak Alam.  TFN Brownie by Suji is an official and trusted 

Agent for business that just started in 2016 called TFN Brownie. TFN Brownie by Suji sells 

crunchy brownies and affordable for everyone who wants to try. Even though TFN Brownie is 

a young company that has only recently begun to expand, customer support influences my 

partner and I to become TFN Brownie's Agents because we think the company has a bright 

future and might help us supplement our income as students. 

4.1 NAME AND ADDRESS OF BUSINESS 

Figure 5: Business Logo 

NAME TFN Brownie by Suji Station. 

ADDRESS OF 

BUSINESS 

                                         
                 

Table 1: Name and address of business 
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4.2 INTRODUCTION OF OWNER 

Figure 6: Owner of TFN Brownie by Suji) 

Name Nur Azila Umairah Binti Mohd Ramli 

Age  23 

Date of birth                     

Address                                          
                

Email Address                          

Marital Status Single 

Academic Qualification  Diploma in Business Management (Transportation) 

Table 2: Introduction of Owner 

Figure 7: Owner of TFN Brownie by Suji 

Name Nur Suhaila Binti Noorfaizan 

Age  22 

Date of birth                   

Address                                                  
                                          

Email Address                            

Marital Status Single 

Academic Qualification  Diploma in Business Management (Transportation) 

Table 3: Introduction of Owner 
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4.3 ORGANIZATIONAL CHART 

 

 
 

 

4.4 MISSION AND VISION 

• Mission: 

 To give the higher level of satisfaction to their customer from the product 

and services that has been provided. 

 Want to expand this business with more agent under TFN Brownie by Suji. 

 To give people a chance to get TFN Brownie by Suji at their place. 

 

• Vision:  

The vision of TFN Brownie by Suji is to make it a very tasty biscuit with 

crunchy brownie itself among the community in Malaysia. 

 

 

 

 

 

 

 

 

 

 

MOHD NIZAM ABDUL 
KHALIL (CEO TFN 
SUCCESS GROUP)

NUR AZILA UMAIRAH 
BINTI MOHD RAMLI 
(OFFICIAL AGENT OF 

TFN BROWNIE)

NUR SUHAILA BINTI 
NOORFAIZAN (OFFICIAL 

AGENT OF TFN 
BROWNIE)
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4.5 DESCRIPTION OF PRODUCT 

 

NAME OF PRODUCT PRODUCT DESCRIPTION 

1. Chocolate Chip 

 

 
 

• Nature of business: Produces 

thin brownies. 

• Type of product: Homemade 

brownies using processed 

recipes. 

• Ingredients: Chocolate, sugar, 

egg, wheat flour, Choco powder, 

chocolate chips, vanilla essence, 

sodium bicarbonate, salt. 

• Net weight: 100gram 

• Suitable for: All ages 

• Best munch while 

o Watching movie 

o Safe driving 

o Family traveling 

2. Walnut  

 

 
 

• Nature of business: Produces 

thin brownies. 

• Type of product: Homemade 

brownies using processed 

recipes. 

• Ingredients: Chocolate, sugar, 

egg, wheat flour, cocoa powder, 

walnut, vanilla essence, sodium 

bicarbonate, salt. 

• Net weight: 100gram 

• Suitable for: All ages 

• Best munch while 

o Watching movie 

o Safe driving 

o Family traveling 

3. Mint 

 

 
 

• Nature of business: Produces 

thin brownies. 

• Type of product: Homemade 

brownies using processed 

recipes. 

• Ingredients: Chocolate, sugar, 

egg, wheat flour, cocoa powder, 

vanilla essence, sodium 

bicarbonate, salt. 

• Net weight: 100gram 

• Suitable for: All ages 

• Best munch while 

o Watching movie 

o Safe driving 

o Family traveling 
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4. Dark Chocolate 

 

 
 

• Nature of business: Produces 

thin brownies. 

• Type of product: Homemade 

brownies using processed 

recipes. 

• Ingredients: Chocolate, sugar, 

egg, wheat flour, cocoa powder, 

chocolate chips, vanilla essence, 

sodium bicarbonate, salt. 

• Net weight: 100gram 

• Suitable for: All ages 

• Best munch while 

o Watching movie 

o Safe driving 

o Family traveling 

5. Mocha 

 

 
 

• Nature of business: Produces 

thin brownies. 

• Type of product: Homemade 

brownies using processed 

recipes. 

• Ingredients: Chocolate, sugar, 

egg, wheat flour, cocoa powder, 

chocolate chips, vanilla essence, 

sodium bicarbonate, salt. 

• Net weight: 100gram 

• Suitable for: All ages 

• Best munch while 

o Watching movie 

o Safe driving 

o Family traveling 

6. Red Velvet 

 

 
 

• Nature of business: Produces 

thin brownies. 

• Type of product: Homemade 

brownies using processed 

recipes. 

• Ingredients: Chocolate, sugar, 

egg, wheat flour, cocoa powder, 

chocolate chips, vanilla essence, 

sodium bicarbonate, salt. 

• Net weight: 100gram 

• Suitable for: All ages 

• Best munch while 

o Watching movie 

o Safe driving 

o Family traveling 

 

Figure 8: Description of Product 
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4.6 PRODUCT PRICE LIST  

 

NAME OF PRODUCT PRICE (RM) 

1. Chocolate Chip 14 

2. Walnut 14 

3. Mint 13 

4. Dark Chocolate 14 

5. Mocha 14 

6. Red Velvet 15 

Table 4: Product Price List 
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5.0 FACEBOOK (FB) 

 

5.1 CREATING FACEBOOK (FB) PAGE 

  

 
Figure 9: TFNBrowniebysuji Facebook page 

 

 
Figure 10: Business details in Facebook page 

The Facebook page of TFNBrowniebysuji is created on 26th April 2022 and started 

operating on the same day as to interact, publish and promoting the business. This marketing 

efforts include the soft sell; shard sell and teaser to regain attention of customers. Our profile 

of page and colour theme is using a bright colour to attract Facebook user.  

5.2 CUSTOMIZING URL FACEBOOK (FB) PAGE 

 

 
 

TFNBrowniebysuji URL: https://www.facebook.com/Tfnbrowniebysuji/  

https://www.facebook.com/Tfnbrowniebysuji/
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5.3 FACEBOOK (FB) POST – TEASER 

 

1.0 No Teaser post No Teaser post 

1 

 

Teaser 1 

4 

 

Teaser 4 

2 

 

Teaser 2 

5 

 

Teaser 5 

3 

 

Teaser 3  

6 

 

Teaser 6 

Figure 11: Teaser 
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5.4 FACEBOOK (FB) POST – COPYWRITNG (HARD SELL) 

 

No  Copywriting hard sell No  Copywriting hard sell 

1  

 
 

 

4   

 
 

 

 

2  

 
 

 

5  

 
 

 

3  
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No  Copywriting hard sell No  Copywriting hard sell 

7  

 
 

 

10   

 

 
 

8  

 
 

11  
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23 
 

           

No Copywriting hard sell No Copywriting hard sell 

13  

 

 

15  

 

 

14  

 

 

16  

 

Figure 12: Hard Sell 
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5.5 FACEBOOK (FB) POST – COPYWRITING (SOFT SELL)  

 

No  Copywriting (soft sell) No  Copywriting (soft sell)  

1 

 

 

4 

 

 

2 

 

  

5 

 

 

3 
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No Copywriting soft sell No Copywriting soft sell 
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No Copywriting soft sell No Copywriting soft sell 
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Figure 13: Soft Sell 
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6.0 GRAPHICS 

 

 

Figure 14: TFN Brownie by Suji Facebook’s insight 
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7.0 SALES REPORT 

 

MONTH CUSTOMER INFORMATION EVIDENCE 

03/06/2022 Name: Khairunnisa Izzati Binti 

Yusni 

 

Address:  

 

Item: 

Chocolate Chip (1) 

Dark Chocolate (1) 

Red Velvet (1) 

 

COD: RM2  

TOTAL: RM 45 

 

 

 
 

05/06/2022 Name: Amirah Izzati Binti Abdul 

Razak 

 

Address: Taman Seri Pagi, 70450 

Senawang, Negeri Sembilan 

 

Item:  

Walnut (1) 

 

TOTAL: RM 16 

 

 

 

06/06/2022 Name: Syazwan Amer  

 

Address: LOT 346, LORONG 

DATO’ SUKIM BATU 7 IJOK, 

45600 BESTARI JAYA, 

SELANGOR 

 

Item:  

Chocolate Chip (1) 

Dark Chocolate (1) 

Walnut (1) 

 

TOTAL: RM42 

 

 

 

 

 
 

08/06/2022 Name: Nur Amira Nasuha 

 

Item:  

Chocolate Chip (1) 

Walnut (1) 

 

COD: cash on delivery 

TOTAL:RM22 
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10/06/2022 Name: Aiman Hakim 

 

Item:  

Chocolate Chip (3) 

Walnut (1) 

 

COD: cash on delivery 

TOTAL: RM56 

 

 
 

11/06/2022 Name: Ainaa Sukna 

 

Item:  

Chocolate Chip (1) 

Walnut (1) 

 

COD: cash on delivery 

TOTAL: RM28 

 

 
12/06/2022 Name: Nur Aisyah 

 

Item:  

Red Velvet (1) 

Walnut (2) 

 

COD: cash on delivery  

TOTAL: RM42 

 

 

16/06/2022 Name: Nurul Asyikin  

 

Item:  

Red Velvet (1) 

Chocolate Chip (1) 

 

COD: cash on delivery 

TOTAL: RM29 
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19/06/2022 Name: Alya Nasuha 

 

Item:  

Red velvey (2) 

 

COD: cash on delivery 

TOTAL: RM30 

 

 
22/06/2022 
 

Name: Orked Athiqah Liyana 

 

Item:  

Walnut (1) 

 

COD: cash on delivery 

TOTAL: RM14 

 

 
23/06/2022 Name: Sophea Aleesya 

 

Item:  

Red Velvet (1) 

 

COD: cash on delivery 

TOTAL: RM15  

 

 
27/06/2022 Name: Aminah Nuraini 

 

Item:  

Walnut (1) 

 

COD: cash on delivery 

TOTAL: RM14 
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Figure 15: TFN Brownie Shop Sales Report 
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8.0 CONCLUSION 

 

On top of that, TFNBrowniebysuji is a business that sells variety of thin crunchy 

brownie that not only focusing on face to face buying but also promoting of postage delivery. 

TFNBrowniebysuji give various of choices for customers to choose.  The conclusions that we 

can conclude in this area that creating a Facebook page is a good movement to promoting and 

publish a business. We also be able to promote and publish our products among Facebook user 

and mostly kids, teenagers, adult, and older people that near on our business area. On this 

platform, we can put up the latest promotions of our business and any events. Facebook also 

known as wide target all around the world.  

The tools and layout provided by Facebook indeed helping us to create a better growth 

of a business. Facebook also is a great medium to boosts up the marketing plan. For example, 

one of the reasons of tolls that really help us is where we will be able to schedule our post in 

our targeted time. Some of social media has their peak hours of user so it can post up 

automatically based on the time and date that we set. Eventually, Facebook ads are one of very 

helpful tools for a business because it can reach 5,000 people which will lead to potential 

customers. 

In the end, social media such as Facebook is very recommended tools for people who 

wanted to join a business industry as Facebook has a lot of things that we can learn. To sums 

up, Facebook are not the only medium to promote and publish business because there are also 

few of other social media that gives a huge impact to business such as Instagram and Twitter.  

 

 


