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EXECUTIVE SUMMARY 

  

In this subject, Principles of Entrepreneurship, ENT530, we are about to learn on 

Copywriting strategy. The task given which is Social Media Report is where students need 

to choose a product to sell or promote in social media such as Facebook. As we know, over 

seventy percent of the total population in the world have their own account of social media 

to be connected with others. We also can categorize social media as one of the best 

platforms to involve in the online business. 

For this task, we have decided to sell or promote a food product named Dimsum. 

The brand of this dim sum is Baan Siu Mai. We chose this product because it is famous 

among Malaysians and they like it as a snack. Baan Siu Mai comes in various types and 

flavors of dim sum and the customers can choose it based on their preference. Baan Siu 

Mai products were launched in June 2022 and found that many units had been sold within 

the time. This is because many people are interested in it because dim sum could not be 

found easily in Malaysia.  

There are two kinds of copywriting techniques that are used to promote our online 

business or products. One is hard sell which is a direct and insistent language of advertising. 

It is considered as a high-pressure and aggressive technique to persuade customers in the 

short term. Second is soft-sell which features more suitable language, consultative tone and 

a non-aggressive technique. These techniques are used to attract more customers and 

persuade them to buy our product, also to create awareness and provide updates about the 

product. 

Thus, for our report, Facebook is used as our channel to promote or sell our product 

to the public using the copywriting techniques learned in the subject. Facebook is one of 

the best platforms of social media to promote online business as it was the most top user 

account around the world that used this social media. Therefore, it could help online 

businesses to reach out their product to the public as much as they could.



3 

TABLE OF CONTENT 

 

CONTENT PAGE 

ACKNOWLEDGEMENT 1 

EXECUTIVE SUMMARY 2 

TABLE OF CONTENT 3 

LIST OF FIGURES 4 

LIST OF TABLES 5 

1.0 BODY OF THE REPORT  

      1.1 Go-Ecommerce Registration 6 

      1.2 MyENT Certificate 7 

      1.3 SSM Registration 8 

2.0 INTRODUCTION OF BUSINESS  

      2.1 Background 9 

      2.2 Organizational structure 10 

      2.3 Mission and vision 11 

      2.4 Products and Services 12 

      2.5 Price list 13 

3.0 FACEBOOK(FB)  

      3.1 Creating Facebook Page 14 

      3.2 Customizing URL Facebook Page 15 

      3.3 Facebook Post Copywriting - Hard Sell 16 

      3.4 Facebook Post Copywriting - Soft Sell 20 

      3.5 Relevant Graphics to Each Post/Copywriting 25 

4.0 CONCLUSION 28 

  



4 

LIST OF FIGURES 

NO. TITLE 

1 Go-Ecommerce Registration 

2 MyENT Registration Certificate 

3 SSM Registration Certificate 

4 Baan Siu Mai Logo 

5 Organizational Chart 

6 Baan Siu Mai’s Product 

7 Baan Siu Mai Facebook Page 

8 Baan Siu Mai Relevant Graphics to Each Post/Copywriting 



5 

LIST OF TABLES 

NO. TITLE 

1 Baan Siu Mai’s Product Price List 

 

 

 



6 

1.0 BODY OF THE REPORT 

1.1 Go-Ecommerce Registration 

 

 

Figure 1: Go-Ecommerce Registration 
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1.2 MyENT Certificate 

 

 

Figure 2: MyENT Certificate 
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1.3 SSM Certificate 

 

Figure 3: SSM Certificate 
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2.0 INTRODUCTION OF BUSINESS 

2.1 Background 

 

 

 

 

 

 

 

 

 

 

Figure 4: Baan Siu Mai’s Logo 

 

     Baan Siu Mai or also known as Baan dim sum is a dumpling business that is produced in 

Ampang, Selangor. Our product is a homemade dim sum which we provided two options between 

chicken and beef filling. We decided to name our business as Baan Siu Mai to feel the originality 

of the Thai food which Baan means a person’s daily work and Siu Mai means the small steamed 

dumpling. 

 

     This business is owned by Miss Hazwani Yusoff and was founded in early 2021. Fortunately, 

this business has a very high demand among customers as it is hard to find in Malaysia because 

not many people are selling it. So, for our business we will be focusing on selling one type of dim 

sum which is siu mai or shumai. We have decided to be the agents of this brand and sell the 

products to others. 

 

     In order to ensure the quality of the siu mai, we store our foods in a reusable packaging box 

to avoid any damage that might ruin the quality of the dim sum. Besides, since our business is 

operating online, we provide a COD service within the area of KL City, Ampang, Kajang and Bukit 

Beruntung where we will be meeting the customer at any chosen area for the self-pickup service. 

Not only that, we are also using food delivery services by Lalamove and Grabexpress to deliver 

it directly to our customers’ houses. 
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     Lastly, we are actively promoting this business using an online platform, Facebook, because 

it is the most effective way to attract the customers by letting them see how the business is doing 

and the reviews and feedback from the other customers. Not only that, using this platform also 

helps us to communicate more easily with our customers if they have any inquiries or complaints 

to make. 
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2.2 Organizational Chart 

 

 

Figure 5: Organizational Chart 

 

 

     Baan Siu Mai is a business partnership that is formed between Afrina Syasya Binti Abdullah 

and Nur ‘Aqilah Hani Binti Abd Halim. Since we are the agents under the founder Miss Hazwani, 

both of us promote the business of her products and sell to our customers using our own 

platform. Both of us are working together with the founder for the profits and capital. Hence, our 

organizational chart includes the founder of the business and us the agents as we are still a 

small business.
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2.3 Mission & Vision 

 

     Our mission is to provide the best quality and taste of siu mai to bring satisfaction to our 

customers. This describes that our business is targeting to serve a high quality siu mai with a 

very delicious taste when consumed by the customers. We are going to make sure that the 

products are good and safe for our customer including the appearance of our product to give a 

positive first impression. Hence, our customer would feel satisfied with the good look and good 

taste as well as a good packaging of our product. 

 

     Furthermore, our vision is to widen our dim sum business. We are targeting to expand our 

business to grow outside of Kuala Lumpur and Selangor so that more people across Malaysia 

get to taste our dim sum. At the same time, we are also targeting to earn more sales and profits 

from that.
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2.4 Products & Services 

 

      

Figure 6: Baan Siu Mai’s Products 

 

     Our business sells two types of siu mai which are beef and chicken siu mai. The thin wrapper 

dough is made from wheat flour and water while the fillings consist of minced beef or chicken, 

scallion and ginger. The fillings are then being molded using the dough to wrap it around. For 

those who love the taste of beef and chicken, they will surely feel satisfied with our product and 

might repeat the order. 

 

     We came up with dim sum instead of other food types because dim sum is hard to find in 

Malaysia. So, we believe that everyone will love our product and our business target will be in a 

wide range regardless of age, gender and race. Also, we are also selling this food product 

because we know people love to enjoy their tea time and dimsum is really suitable to be eaten 

for tea time. Therefore, by selling this beef and chicken siu mai, it will be one of the highest 

demand products in the food market. 

 

     Lastly, the price of the chicken siu mai is RM16 per box which contains 10 pieces of cooked 

siu mai. Meanwhile, a frozen chicken siu mai is only RM15 for 10 pieces per box. However, the 

price for beef siu mai is a bit higher, which is RM23 for cooked siu mai and rm22 for the frozen 

siu mai. The siu mai will be packed in the plastic or paper box container to ensure the quality of 

the siu mai will not be ruined during the delivery. 
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2.5 Price List 

 

PRODUCT PRODUCT NAME PRICE 

 

 

 

 

 

 

 

 

 

BEEF SIU MAI  

DIM SUM 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CHICKEN SIU MAI 

DIM SUM 

 

 

● RM23 for 10 pieces 

(cooked) 

● RM22 for 10 pieces 

(frozen) 

 

 

 

 

 

 

 

● RM15 for 10 pieces 

(cooked) 

● RM16 for 10 pieces 

(frozen) 

 

 

 

● Prices are excluded 

postage. The postage 

fee will be decided 

based on the delivery 

area. 

Table 1: Baan Siu Mai’s Product Price List
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3.0 FACEBOOK (FB)  

3.1 Creating Facebook Page 

As we are starting our dim sum business, we created our own Facebook Page. We 

decided to create content and advertisements on Facebook. Facebook page is an excellent way 

for us to connect with current and future customers, promote events and discounts and share 

information about our business. Additionally, Facebook Pages offers many more capabilities and 

opportunities than a Facebook profile can accomplish.  

Facebook business pages also are excellent places to gather our customers, prospects, 

and fans to provide reviews, share opinions, voice concerns, and offer feedback. Moreover, 

nowadays the majority of people use social media in their daily life. So, we created an interesting 

language style on our Facebook page through soft sell and hard sell that related with our dim sum 

business. 

 

Figure 7: Baan Siu Mai Facebook Page 

  



16 

3.2 Customizing URL Facebook (FB) Page 

Changing our Facebook Page's username and vanity URL is a great excuse to let our fans 

on other social networks know about our Facebook Page. This custom URL typically serves as 

the Web address of our page and can be shared and bookmarked by other users. This is the URL 

for our business: https://www.facebook.com/baansiumai. 
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3.3 Facebook (FB) post - Copywriting (Hard Sell) 
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Table 1: Baan Siu Mai Hard Sell Copywriting
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3.4 Facebook (FB) post - Copywriting (Soft Sell) 
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Table 1: Baan Siu Mai Soft Sell Copywriting
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3.5 Relevant Graphics to Each Post/Copywriting 

Baan Siu Mai currently has 18 posts and there are posts that are ongoing. The total soft 

sell and hard sell are between April until July. Figure below shows the Baan Siu Mai page of 

publishing tools in the function view of our latest and previous posts.  
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Figure 8: Baan Siu Mai Relevant Graphics to Each Post/Copywriting 
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4.0 Conclusion 

In conclusion, subject ENT530: Principles of Entrepreneurship plays an important role for 

students. This is because ENT530 taught us to create real entrepreneurial business and organize 

the structure individually. Students are given a task to conduct a real online business by utilizing 

Facebook Page throughout the semester.  

This assignment showed that social media is an essential platform for everyone to start 

doing business marketing. In our social media portfolio, it showed that social media helps online 

businesses to easily connect with customers, gain awareness about their products/services and 

increase business sales. As we started to open an online business called Baan Siu Mai, our 

business was able to create engagement with customers by gaining more than 60 likes through 

Facebook Page. Not just that, we were taught by our lecturer to create sales postings on 

Facebook that consist of soft sell posts and hard sell posts. These sales posting techniques 

helped our business to gain more awareness from customers to know about our services.  

Moreover, subject ENT530 proved that it is important to include entrepreneurship 

knowledge into the syllabus because it taught students to learn on their own how to conduct 

business and develop skills and knowledge to create their own unique business ideas. 

Entrepreneurship education also encourages students to gain experience as entrepreneurs by 

creating their own small business at a young age. We agree that online business can be a useful 

tool for new businesses to run their business. It gave us opportunities to experience having a 

business even though it is still a long road to own our office company. Lastly, we hope with online 

business our social media will improve to be better in the future. 

 

 


