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Executive Summary 

 

Favemask is a trademark for our duckbill facemask. The main objective is to ensure 

all people use a right quality facemask that is favemask and to prevent all Malaysian 

people from disease. Our business is about selling duckbill facemask. We start my 

business with just make a dropship and sell it on online facebook pages. The product 

that we have been choose is duckbill facemask and for our fb page is Favemask. The 

reason behind the choose of this name is to convince people that want to buy to our 

facemask since it all-time favourite most people. 

The supplier of favemask facemask by YY unique seller on shopee. This business is 

just focusing on selling duckbill facemask and my target audience is for all student 

University Technology Mara Puncak Alam people because on this pandemic era, all 

students need to wear a mask to go around the campus so it is necessary for student 

to have stock of facemask to prevent from Covid 19 disease. 
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1.0 GO-ECOMMERCE AND MYENT CERTIFICATE 

 

 

1.1 Go-Ecommerce certificate 

 



 

 

 



1.2 MyENT Certificate  

 

 



 

 

 



1.3 SSM Certification 

 

 



 

 

 



 

 

 



2.0 INTRODUCTION OF BUSINESS 

   2.1 Name and Address of Business 

Our business name is Favemask and it was established on 16 April 2022. The name 

‘Favemask’ is derived from the combination of the words ‘Favourite’ and ‘Facemask’. 

‘Duckbill’ named after its unique duckbill-style shape, said to offer better breathability, 

thanks to its flat breathing chamber, which protrudes away from the wearer’s nose and 

mouth. In other words, the material isn’t pressed right up against your face, which can 

often restrict breathing.while ‘KF94’ stands for “Korean filter,” and the “94” indicates a 

94 percent filtration efficacy.  

 

FIGURE1: Favemask’s logo 

As for the location, we have decided to choose UITM Puncak Alam as the business 

location since our target customers are students since we also students here so it 

will be easy for us to deliver to our beloved customers. Hence, we do not have any 

problem if our customers did not want to use postage service and opt for cash on 

delivery instead where both of us can deliver the product directly to them. 

Nevertheless, we do not have a business premise since we only conduct the sales 

activity on our Facebook (FB) page only. However, the business address is our 

university address, UiTM Cawangan Selangor Kampus Puncak Alam Bandar Puncak 

Alam, 42300 Puncak Alam, Selangor. 



 

FIGURE 2: Favemask’s Address 

 

 

2.2 Organizational Chart 

 

 

 

 

 

 

 

 

 

 

 

Figure 3: Organizational Chart of Favemask 
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Both of us work as an agent for YY Unique seller Malaysia, where we enable to have 

complete control over the sale of products and the stocking. Apart from that, we also 

serve as a marketer and promote the products. Nevertheless, Favemask’s is entirely 

owned by us, Siti nurhanisah and Ain norshafika, thus, both of us have complete 

control and decision-making authority over the company’s financial, operational, and 

administrative activities. Therefore, Favemask operates as a sole proprietorship. 

 

 

 

2.3 Mission and Vision 

Mission 

The mission for Favemask Facebook Page is to promote favemask and give good 

product quality to customer. 

Vision 

The vision of Favemask is to ensure all people use a right quality facemask that is 

favemask and to prevent all Malaysian people from disease.  

 

 

 

 

 

 

 

 

 

 



2.4 Description of products and services 

For this project, we chose to be an agent to a business owned by a seller on shopee. 

The business was named as YY Unique where the master agent was a seller on 

shopee. In this business, we plan to sell duckbill and KF94 mask because it is found 

that this mask has a high market nowadays. KF94 mask under this business is divided 

into two types of colours such as black and white.  

The main reason I chose this business is because I find the use of face masks is 

something that is mandatory nowadays and it is a need that everyone needs. To serve 

as an example, this duckbill mask is better breathability, thanks to its flat breathing 

chamber, which protrudes away from the wearer’s nose and mouth while KF94 mask 

was found to be able to filter out viral particles that may be due to its denser fibre 

structure, use of different materials, more suitable number of layers and also having a 

suitable match to the facial structure. Obviously, this product is highly suggested for 

use by everyone, but it comes in its own size for adolescents. Because it is a 

disposable mask, the KF94 mask is also incredibly convenient to use. The Korean 

government's Personal Protective Equipment (PPE) department claims that   the KF94 

mask is equivalent to the N95 respirator, proving that its use is highly recommended. 

As a start-up, we have already planned to run this face mask business for one week.  

 Because our client targets are mainly close friends and students of UITM Puncak 

Alam, we solely utilise the WhatsApp to execute promotions. We will post multiple 

photographs of the duckbill mask and KF94 mask on social media as a customer 

reference, as well as the pricing in the status page. When it comes to delivery, we'll 

only do it on weekends when we don't have any classes. Only cash is accepted as 

payment.  

Mostly our customers can also get free maskchain in every purchase on the 

promotional day or monthly sale. This is because we want our customers to feel easier 

when wearing a mask. 

 

 

 



2.5 Price List 

PRODUCT NAME AND PRICE (RM) 

 

 

 

 

 

 

DUCKBILL 

10 PIECES (RM 5) 

 

 

 

 

 

KF94 

10 PIECES (RM 5) 

 

 



3.0 FACEBOOK 

We started our business by creating a Facebook (FB) page since Facebook is a great 

social media platform to promote the products we are selling and create awareness of 

our business. The reason we chose Facebook to conduct the sales activity is that it 

was reported that the Facebook user in Malaysia has reached 30 million users as of 

January 2022. Hence, by having a Facebook page, our business will be known easily 

to a lot of Malaysian Facebook users. Apart from that, we are also aware that people 

love to find information and product online where it is from the tip of their finger. Thus, 

creating a Facebook page is one of the good mediums to connect with our customers 

where they can find all the information about our products which is Duckbill mask and 

KF94 on our Facebook page. On Favemask’s Facebook page, we have created a lot 

of posts which is teaser post, hard sell post, and soft sell post related to the products 

we sell. 

 

FIGURE 4: FAVEMASK’S FACEBOOK (FB) PAGE 

 

 

 

 



We managed to create our Facebook (FB) page on 16 April 2022. We used this 

facebook page mainly to promote the products that we are selling which are duckbill 

facemask and KF94 facemask and interact with our customers. We also have created 

our own logo to distinguish ourselves from people that sells the same product as us. 

The logo helps people to know that there is on the right Facebook page of ours. 

Moreover, in the span of 1 months, we have successfully acquired at least 201 

Facebook users to like our Facebook page and 206 people to follow our Facebook 

(FB) page. This is one step closer to making our business and Facebook (FB) page to 

be known by a lot of people. Finally, we also have put our telephone number and 

enabled a Facebook messenger so our customers can contact us through WhatsApp 

and Messenger if they want to purchase the product. 

 

FIGURE 5: FAVEMASK’S FACEBOOK (FB) PAGE 

 

3.2 Custom URL Facebook Page 

FB Pages URL: https://www.facebook.com/Amigos.2521  

 

https://www.facebook.com/Amigos.2521


3.2 Facebook (FB) Post – Teaser 

First and foremost, one of the Facebook posts that we had done on the Facebook 

page is teaser postings. Teaser postings are like advertising, and their goal is to get 

people excited about a product. It also can be an introduction to a new product and a 

re-introduction to an existing product. The purpose of teaser postings is to increase 

curiosity among audiences. Thus, Favemask has applied this element to tease our 

existing product which is Duckbill mask and KF94 facemask. 

 

 

 

 

 

 

 



 

 

 

FIGURE 6: Some of the Favemask’s Teaser Postings 

 



3.4 Facebook (FB) Post – Copywriting (Hard Sell) 

 

The next post that we have created for our Facebook (FB) post is a hard sell. Hard 

sell is a marketing or sales strategy that uses language that is particularly direct and 

demanding, and it is intended to persuade a customer to purchase a product or service 

immediately rather than considering his or her options and possibly postponing the 

purchase (Kenton, 2021). As for the copywriting for hard-sell posts, we use the AIDCA 

formula which is the acronym for Awareness, Interest, Desire, Conviction, and Action. 

 

 

 

 

 

 

 



 

 

 



 

 

 



 

 

 



 

 

 



 

FIGURE 7: Some of the Favemask’s hard sell postings 

 

 

 

 

 

 

 

 

 

 



3.5 Facebook (FB) Post - Copywriting (Soft Sell) 

In addition, the next post that we have created for our Facebook (FB) post is a soft 

sell. A soft sell is a marketing and sales strategy that uses gentle language and a 

non-aggressive attitude. A soft sale, on the other hand, is intended to prevent 

enraging potential clients and driving them away. Soft selling is a low-pressure, 

persuasion-based, and delicate sales method that may not result in a sale the first 

time a product is given, but it does assist to stimulate recurring purchases. (Kenton, 

2019). 

 

 

 

 

 

 

 



  

 

 



 

 

 

 



 

 



 

 

Figure 8: Some of the Favemask’s soft sell postings 

 

 



4.0 SALES REPORT 

 

 

 



 

 

 

 

 

 

 

 

 



5.0 CONCLUSION 

In conclusion, Favemask is a business that sells two kinds of facemask which are 

Duckbill facemask and KF94 facemask by YY Unique Malaysia online by creating a 

Favemask’s Facebook page. We may conclude that by conducting our business 

through a Facebook page, we can promote and market our products and services, as 

well as raise awareness about the products we are selling among Facebook users. 

Furthermore, this kind of platform helps us to share the most recent information about 

our business’s activities or events. 

Furthermore, overall, this assignment has demonstrated that Facebook or any other 

social media is a crucial platform for everyone who wants to begin conducting business 

marketing. Based on our social media portfolio, we have discovered that social media 

assists online businesses in connecting with customers, increasing product or service 

awareness, and increasing business profits. Apart from that, we also have learned that 

to have a good online business in social media is that we are being able to create a 

good posting that consists of a teaser post, hard sell post, and soft sell post by not 

simply writing the caption but with a good copywriting skill to attract customers. 

In our opinion, an online business can be a beneficial tool for new businesses to 

manage their operations. It allowed us to gain experience running a business even 

though we do not have a physical location. Also, we hope the skills we acquire by 

conducting a business through Facebook page, will help us to expand and conduct 

our business through other available social media as well as improve our marketing 

strategy. 
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