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EXECUTIVE SUMMARY 

 

This assignment requires us to find a product and utilize Facebook (FB) for an 

online marketing campaign. We, as in Ain Nursyahmin and Hizma Rosazrin agreed to 

be a partnership company that sells various types of shawls. Thus, we are already 

registered as Eldinda’s dropship. 

We chose Lechale.co as our business’s name as well as @lechale.co as our 

Facebook page. We mainly choose to sell embroidered shawls as nowadays people 

start to admire the beauty of hijab with embroidery. In Malaysia, the embroidered hijab 

has been a thing since the 80s, especially among the Malays. We feel happy that 

locals start to revive the old beauty that has been forgotten for a long time and now as 

many people say, it is a timeless piece. 

We have to use copywriting for every Facebook post we make, including 

teasers, hard sells, and soft sells. A teaser is a brief introduction to a product that 

piques the audience’s interest while remaining cryptic. A hard sell refers to an 

advertising or sales approach that features especially direct and insistent language 

while a soft sell is a method of salesmanship or advertising that uses subtle persuasion 

and a non-aggressive technique. Finally, we need to register for go-eCommerce, 

MyENT, and SSM. We need to actually sell products and record our online sales. 
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1.0 GO-ECOMMERCE REGISTRATION 

 

 

 

Figure 1: Ain Nursyahmin's Personal and Business Profile 
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Figure 2: Hizma Rosazrin's Personal and Business Profile 
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Figure 3: Ain Nursyahmin's eCertificate                                    Figure 4: Hizma Rosazrin's eCertificate 

 

2.0 MYENT CERTIFICATE 

 

          

Figure 5: Ain Nursyahmin's MyENT Certificate                    Figure 6: Hizma's Rosazrin's MyENT Certificate 
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3.0 SSM REGISTRATION 

 

   

Figure 7: Ain Nursyahmin's SSM    Figure 8: Hizma Rosazrin's SSM 
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4.0 INTRODUCTION OF BUSINESS 

4.1 Name and Address of Business 

Figure 9: Lechale.co's Logo 

Lechale.co is our business name, it comes from a French word meaning the shawl. 

The business was founded on May 1st, 2022. We started this business as a drop shipper 

embroidered shawl from Eldinda.co. We started to get involved in embroidered shawls 

because we believe that embroidered shawls will remain timeless as this type of shawl was 

also popular in the past, and it is brought back into this modern society. We sell a few limited 

pieces collection called Mawar, Melur, and Jelita. Our prices are average as it is also 

embroidered and required more attention compared to other types of shawls. As a dropshipper 

we only operate online and the payment are from online transfers. 

Our business is located at                                                 . We 

have our online business page on Facebook called Lechale.co and we promote all our 

embroidered shawl collections on our Facebook page. Our business can be reached through 

WhatsApp number which is               
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4.2 Organisation Chart 

 

 

LECHALE.CO 

 

 

 

 

 

Figure 10: Lechale.co's Organization Chart 

  



10 
 

4.3 Mission/Vision 

 

Mission 

• Lechale.co's mission is to continuously improve the quality of products that match the 

price and are able to provide customers satisfactory service. 

Vision 

• To expand the uniqueness and diversity of the hijab in the market. 

• To always offer the latest hijab designs to be an inspiration to all the women out there. 

 

4.4 Descriptions of Products/Services 
 

   

Figure 11: Lechale.co's Products 

Lechale.co offers embroidered shawl products. Our products are timeless as it based 

on the previous generation.   

We have three embroidered shawl collection that has been released for sale called 

Mawar , Melur, and Jelita. Mawar embroidered shawl collection has three colour options which 

are granola oat, wheat sand, and butter cream. Melur has four different colour selections which 

are hazel, nude blush, butter milk, and butter cream. Jelita embroidered shawl has three 

colours to choose from which are black gold, warm ivory, and sand beach.  

Our embroidered shawl is made from high-quality materials called Korean chiffon and 

the embroidered details are top-notch. Each collection has its own identity. Our embroidered 

shawl is also set in limited quantity, so it is a limited piece. Each collection is minimalist but 

also elegant. Quality checks are made before posting each product to our customers.   
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4.5 Price List 

PRODUCT PRICE (RM) 

 

 
 

Mawar Shawl Sulam 
 

Normal Price: RM 65.00 

Early Bird Price: RM 55.00 

24 Hours Sale: RM 55.00 

 

Postage: 

RM 8 (SM) 

RM 13 (SS) 

 

 
 

Melur Shawl Sulam 
 

Normal Price: RM 59.00 

Early Bird Price: RM 49.00 

24 Hours Sale: RM 49.00 

 

Postage:  

RM 8 (SM) 

RM 13 (SS) 

 

 
 

Jelita Curve Shawl Sulam 
 

Normal Price: RM 65.00 

Early Bird Price: RM 55.00 

 

Postage:  

RM 8 (SM) 

RM 13 (SS) 

Table 1: Lechale.co's Price List 
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5.0 FACEBOOK (FB) 

 

5.1 Facebook (FB) Page 

 

Figure 12: Lechale.co's Facebook Page 

 

5.2 URL Facebook (FB) Page 

https://www.facebook.com/lechale.co 

 

 

Figure 13: Lechale.co's Facebook URL 

  

https://www.facebook.com/lechale.co
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5.3 Facebook (FB) Post – Teaser  

 

Teaser 1      Teaser 2 

 

 

Teaser 3      Teaser 4 
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Teaser 5      Teaser 6 
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5.4 Facebook (FB) Post – Copywriting (Hard Sell) 

 

Hard sell 1      Hard sell 2 

 

 

Hard sell 3      Hard sell 4 
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Hard sell 5      Hard sell 6 

 

 

Hard sell 7      Hard sell 8 
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Hard sell 9      Hard sell 10 

 

 

Hard sell 11      Hard sell 12 
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Hard sell 13      Hard sell 14 

 

 

Hard sell 15      Hard sell 16 
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5.5 Facebook (FB) Post – Copywriting (Soft Sell) 

 

Soft sell 1 

 

Soft sell 2 
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Soft sell 3 

 

Soft sell 4      Soft sell 5 
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Soft sell 6      Soft sell 7 

 

 

Soft sell 8 
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Soft sell 9      Soft sell 10 

 

 

Soft sell 11       Soft sell 12 
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Soft sell 13       Soft sell 14 

 

 

Soft sell 15       Soft sell 16 
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5.6 Relevant Graphics to Each Post/Copywriting 

 

 

Figure 14: Hard Sell 1    Figure 15: Hard Sell 2 

 

Figure 16: Hard Sell 3    Figure 17: Hard Sell 4 
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Figure 18: Hard Sell 5    Figure 19: Hard Sell 6 

 

Figure 20: Hard Sell 7     Figure 21: Hard Sell 8 
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Figure 22: Hard Sell 9     Figure 23: Hard Sell 10 

 

Figure 24: Hard Sell 11    Figure 25: Hard Sell 12 



27 
 

 

Figure 26: Hard Sell 13    Figure 27: Hard Sell 14 

 

Figure 28: Hard Sell 15     Figure 29: Hard Sell 16 
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Figure 30: Hard Sell 17     Figure 31: Hard Sell 18 

 

Figure 32: Soft Sell 1     Figure 33: Soft Sell 2 
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Figure 34: Soft Sell 3     Figure 35: Soft Sell 4 

 

Figure 36: Soft Sell 5    Figure 37: Soft Sell 6 
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Figure 38: Soft Sell 7     Figure 39: Soft Sell 8 

 

 

Figure 40: Soft Sell 9     Figure 41: Soft Sell 10 
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Figure 42: Soft Sell 11     Figure 43: Soft Sell 12 

 

Figure 44: Soft Sell 13     Figure 45: Soft Sell 14 
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Figure 46: Soft Sell 15     Figure 47: Soft Sell 16 
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5.7 Sales Report 

 

 

Figure 48: Lechale.co's Sales Report 
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RECEIPT CUSTOMER’S DETAILS 

 

 

 

 

Nurul Ain  

No 15, Jalan Puyuh, Taman Tun Rahah, 

Bukit Katil 75450 Melaka 

Online banking 

DHL 

5920125666279932 

 

 

 

 

 

Ain Nurhaziqah 

No. 271-3 Lorong Tamin Kampung 

Temiang Jalan Salleh 84000 Muar Johor 

Online banking 

Ninjavan 

SPE2627902277 
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Hizma Rozalia   

PT 41611 B-2 Kampung Sungai Merab 

Hulu, 43650 Bandar Baru Bangi, Selangor  

Online Banking  

JnT  

620001510781289  

 

 

 

 

Nur Atiqah   

Arte+ Jalan Ampang, Jln Bemban, 55000 

Kuala Lumpur, Federal Territory of Kuala 

Lumpur  

Online Banking  

Jnt  

620001413883068  

 

Table 2: Customers' Details 
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6.0 CONCLUSION 

 

In conclusion, the advantages of a social media report are that it can help us create 

better content and schedule our interactions with current and potential customers by providing 

the best times and days of the week. It also assists our business in determining popular topics 

on a particular day, as well as when and why customers interact. For instance, after work 

hours, on weekends, and during lunch. 

Creating a Facebook page is a fantastic way to centralize data and engage with 

customers one-on-one. Aside from that, Facebook provides us with the opportunity to develop 

a longer-term interactive platform on which we can genuinely engage our customers. 

Last but not least, we hope that by completing this report, we will be able to improve 

our problem-solving, critical thinking, research, and management skills, as well as become 

more innovative. We hope that our company will grow in the future and will be recognized by 

a lot of people. 

 


