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EXECUTIVE SUMMARY 

 

QFN Enterprise was established on 1st May 2022 using Facebook as a social media 

platform. The business is based on partnership and owned by Muhammad Fairuz Naim Bin 

Fadilah and Nurul Aqilah Binti Abdul Razak. The name of QFN is combination of the 

founders’ initials name, which is ‘Qila’ and ‘Fairuz’. This business is controlled and managed 

by both owners in term of marketing, advertising, and promoting. The motto is “Hanya yang 

terindah kami sajikan” which shows that the owners want to deliver great food and drink 

products with affordable price, so that the customer will feel happy and satisfied with the 

business.  

QFN Enterprise offer two types of common products which are Chococrispy and Nilofa 

milk. The main objective for the business is to distribute and drop-ship these famous brands to 

the customers as an agent and drop shipper. The targeted customers are chocolate and milk 

lover as well as those people who acknowledge and enjoy these famous brands. The business 

is well-known among students, family and children. QFN Enterprise offered both courier 

service and delivery service with charge for those who near to the area. 

 Since the first opening, QFN Enterprise received a lot of good feedback from the 

customers. QFN Enterprise marketing strategy is to attract loyal customer of Chococrispy and 

Nilofa milk, as the high demand from loyal customer all around Malaysia help the business to 

grow. Promotion strategy is also used to increase people awareness of the products and build 

loyalty to the brands. Therefore, both products by two common brands is a good marketable 

product of choice that can be further expanded QFN business area. 
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1.0 GO-ECOMMERCE REGISTRATION 

 

 1.1 Go-Ecommerce registration: Muhammad Fairuz Naim bin Fadilah 
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1.2 Go-Ecommerce registration: Nurul Aqilah Binti Abdul Razak 
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2.0 My ENT CERTIFICATE 

  

 2.1 My ENT Certificate: Muhammad Fairuz Naim bin Fadilah 
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2.2 My ENT Certificate: Nurul Aqilah Binti Abdul Razak 
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3.0 SSM REGISTRATION 

 

 3.1 SSM Registration: Muhammad Fairuz Naim bin Fadilah 
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3.2 SSM Registration: Nurul Aqilah Binti Abdul Razak 
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4.0 INTRODUCTION OF BUSINESS 

 

 4.1  Name and address of the business 

 

  4.1.1 Name of business 

  QFN Enterprise 

  4.1.2 Address of business 

  No.22 Jalan Pemurah 8/KS8 Jalan Johan Setia 41200 Klang, Selangor 

 

 4.2 Organizational Chart 

 

 

MUHAMMAD FAIRUZ NAIM BIN FADILAH 

(Owner of QFN Enterprise) 

 

NURUL AQILAH BINTI ABDUL RAZAK 

(Owner of QFN Enterprise) 

 

QFN Enterprise was established in 2022, where the founders created the idea to venture be a dropship 

seller by promoting chocolates and milks from well-known brands. Chococrispy is a chocolate-based 

products which sells cookies, chocolate jar and biscuits sticks. Other than that, we also sell Susu Nilofa 

which is a milk-based products which contains many types of milk to be enjoyed. This business is a 

type of partnership business. 
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 4.3 Mission and Vision 

 

  4.3.1 Mission 

 Our mission is to deliver great food and drink products with reasonable price to ensure our 

customers will feel full and satisfied from buying our products. 

  4.3.2 Vision 

 Our vision is to focus to give wonderful foods and drinks with variety of products to our 

beloved customers. 

  

 4.4 Description of Products or Services 

 

 QFN Enterprise is selling variety of foods which contain chocolates, cookies and sweets and 

drinks such as milk with many flavours. 

 First, we sell chocolate jar which is called ChocoCrispy. It consists of three main base which 

are minicrunch, chocoball and bubblerice. After that, there are four flavours that customers can choose 

which are chocolate, white chocolate, strawberry and butterscotch. Lastly, they can pick any types of 

topping which are biscoff, red velvet, Oreo, chipsmore, M&M, Kitkat, Kinder Bueno or Milo Nugget. 

Usually, many students buy this ChocoCrispy because of the cheap price, the amount of chocolate and 

can be taken anywhere to be enjoyed. 

 Next, we also sell flavoured biscuit sticks which is called Syeloop. With three kinds of flavour, 

it becomes the most best-selling products because of the deliciousness and sweetness. Cream Oreo, 

Berry Velvet and Choc Biscoff are three kinds of flavour that customers can choose with only RM10. 

They can consume this product while watching television during weekend, or while studying because 

it is easy to consume it everywhere that customers wanted. 

 Our third product is called Chocho’s which contains variety of candies. From almond white, 

mango yogurt, hazelnut crème, almond choc, durian crème, choco block, strawberry yogurt, strawberry 

crème or mixed of all of this, it becomes most delicious products for children to eat. As we know that, 

usually most of the children like to eat candy, so Chocho’s is one of the best products to deliver the 

children’s needs without any doubt. 

 For our fourth product is a jar of cookies which is called Dolcies Cookies. There are many 

cookies that customers can choose such as Chochips, Brookies Plain, Brookies Biscoff, Almond Red 

Velvet, Seasalt DarkChoc, Seasalt Dark Belgian Biscoff, Seasalt Nutella, Butter Biscoff and Honey 
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Gold Cornflakes. This jar of cookies is perfect for any types of events because its attractiveness, 

deliciousness and sweetness of the cookies.  

Lastly, we sell fresh milk drink with all kinds of flavours from Nilofa Milk brand that is 

specially imported from Australia. Currently, Nilofa milk have 6 flavours include banana, mango, 

durian, chocolate, banana mix with dates and dates mix with raisins and almonds. The milks are famous 

among Malaysian as they are delicious and rich in nutrients. The milk is 200 ml for 1 pouch and there 

are 6 pouches in 1 set of boxes.  
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 4.5 Price List 

 

Products Price 

List 

Description 

 

RM10 

Main base: 

 MINIKRUNCH 

 CHOCOBALL 

 BUBBLERICE 

 

Flavours: 

 CHOCOLATE 

 WHITE CHOC 

 STRAWBERRY 

 BUTTERSCOTCH 
 

 Topping: 

 BISCOFF 

 RED VELVET 

 OREO 

 CHIPSMORE 

 M&M 

 KITKAT 

 KINDER BUENO 

 MILO NUGGET 

 

RM10 

9 kinds of Choco’s: 

 

-ALMOND CHOC 

-ALMOND WHITE 

-CHOCO BLOCK 

-MANGO YOGURT 

-STRAWBERRY 

-YOGURT 

-DURIAN CREME 

-STRAWBERRY 

CREME 

-HAZELNUT CREME 

-MIXED  
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RM10 

3 types of Syeloop: 

 

 CREAM OREO 

 BERRY VELVET 

 CHOC BISCOFF 

 

RM15-

16 

Types of cookies: 

 

CHOCCHIP 200g 

(RM15) 

BROOKIES PLAIN 

150g (RM15) 

BROOKIES 

BISCOFF 150g 

(RM15) 

ALMOND RED 

VELVET 200g 

(RM15) 

SEASALT 

DARKCHOC 170g 

(RM16) 

SEASALT DARK 

BELGIAN BISCOFF 

170g (RM16) 

BUTTER BISCOFF 

200g (RM15) 

CORNFLAKES 

MADU (RM15) 

 

add on (chocolate 

dip) RM1 

 
 

1 

POUCH 

RM 

5.90 

 

NILOFA MILK 

FLAVOURS: 

 

• BANANA 

FLAVOUR 

 

• MANGO 

FLAVOUR 

 

• DURIAN 

FLAVOUR 
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• BANANA 

AND DATES 

FLAVOUR 

 

• DATES, 

RAISINS 

AND 

ALMOND 

FLAVOUR 

 

• CHOCOLATE 

FLAVOUR 

 

 

1 SET 

RM 35 

NILOFA MILK 

FLAVOURS: 

 

• BANANA 

FLAVOUR 

 

• MANGO 

FLAVOUR 

 

• DURIAN 

FLAVOUR 

 

• BANANA 

AND DATES 

FLAVOUR 

 

• DATES, 

RAISINS 

AND 

ALMOND 

FLAVOUR 

 

• CHOCOLATE 

FLAVOUR 
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5.0 FACEBOOK (FB) PAGE 

 

 5.1 Creating Facebook (FB) Page 
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 5.2 Custom URL Facebook Page 

 

 

https://www.facebook.com/QFN-Enterprise-103491522349778/ 

 

 5.3 Facebook (FB) Post – Teaser 

 

  5.3.1  Teaser 1 

 

   

  

https://www.facebook.com/QFN-Enterprise-103491522349778/
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  5.3.2  Teaser 2 
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  5.3.3  Teaser 3 
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  5.3.4  Teaser 4 
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5.4 Facebook (FB) Post – Copywriting (Hard Sell) 

 

  5.4.1  Hard Sell 1 
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  5.4.2  Hard Sell 2 
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  5.4.3  Hard Sell 3 
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  5.4.4  Hard Sell 4 
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5.4.5  Hard Sell 5 
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5.4.6  Hard Sell 6 
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5.4.7  Hard Sell 7 
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5.4.8  Hard Sell 8 
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5.4.9  Hard Sell 9 
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5.4.10  Hard Sell 10 
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5.4.11 Hard Sell 11 
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5.4.12  Hard Sell 12 
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5.4.13  Hard Sell 13 
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5.4.14  Hard Sell 14 
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  5.4.15  Hard Sell 15 
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5.4.16  Hard Sell 16 
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5.5 Facebook (FB) Post – Copywriting (Soft Sell) 

 

  5.5.1  Soft Sell 1 
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  5.5.2  Soft Sell 2 
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  5.5.3  Soft Sell 3 
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  5.5.4  Soft Sell 4 
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5.5.5  Soft Sell 5 
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5.5.6  Soft Sell 6 

 

 

  



48 
 

5.5.7  Soft Sell 7 
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5.5.8  Soft Sell 8 

 

 

  



50 
 

5.5.9  Soft Sell 9 
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5.5.10  Soft Sell 10 
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5.5.11  Soft Sell 11 
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5.5.11  Soft Sell 12 
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5.5.12  Soft Sell 13 
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5.5.13  Soft Sell 14 
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5.5.14  Soft Sell15 
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5.5.16  Soft Sell 16 
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 5.6 Relevant graphics to each post/copywriting 

 

Teaser 1 

 

 

Teaser 2 

 

 

Teaser 3 

 

 

Teaser 4 
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Hard Sell 1 

 

 

Hard Sell 2 

 

 
Hard Sell 3 

 

 

Hard Sell 4 
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Hard Sell 5 

 

 

Hard Sell 6 

 

 
Hard Sell 7 

 

 

Hard Sell 8 
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 Hard Sell 9 

 

 
 

 

Hard Sell 10 
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Hard Sell 12 

 

 

Hard Sell 12 
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Hard Sell 13 

 

 

Hard Sell 14 

 

 
Hard Sell 15 

 

 

Hard Sell 16 
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Soft Sell 1 

 

 
 

 

Soft Sell 2 
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Soft Sell 3 

 
 

 

Soft Sell 4 
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Soft Sell 5 

 

 

Soft Sell 6 

 

 

Soft Sell 7 

 

 

Soft Sell 8 

 

 

Soft Sell 9 
 

 
 

Soft Sell 10 
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Soft Sell 11 
 

 
 

Soft Sell 12 
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Soft Sell 13 

 

 

Soft Sell 14 
 

 

Soft Sell 15 
 

 

Soft Sell 16 
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5.7 Sales Report 

 

                                          

QFN Enterprise have manage to make sale more than RM 61. The business has made a total of RM 

194.70 sales. The table below shows the evidence and customer information. 

DATE CUSTOMER INFORMATION EVIDENCE 

29/4/2022 

 

Amount: RM 20 (2 ChocoCrispy) 

 

Name: Nurul Aqilah Diyanah binti Mohd Asri 

 

Address: No.B11 Lot 7361 Lorong Tanjung 

Bidara batu 7 Jalan Kebun Seksyen 30, 40460 

Shah Alam, Selangor 

 

Payment Method: Online Transaction 

 

Delivery Method: Postage (J&T) RM5  

 

Tracking Number: 630671965130 
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 2/5/2022 

Amount: RM 21.70 (3 pouches of Susu Nilofa) 

 

Name: Nurul Syazlin Binti Md Salleh 

 

Address: No 267, Jalan 1a/5, Bandar Baru 

Sungai Buloh, 47000, Selangor 

 

Payment Method: Online Transaction 

(Maybank) 

 

Delivery method: Cash on Delivery 

   

  

 

9/5/2022 

 

Amount: RM 30.00 (5 pouches of Susu Nilofa) 

 

Name: Anwar Faris Bin Rosman 

 

Address: G26, Kolej Rahman Putra, UTM 

Skudai, 80990, Johor Bahru, Johor 

 

Payment Method: Online Transaction 

(Maybank) 

 

Delivery method: Cash on Delivery 

 

  

12/5/2022 

 

 

 

Amount: RM20 (1 ChocoCrispy & 1 Choco’s) 

 

Name: Nurul Zainina binti Zam Halim 

 

Address: No.54 Jalan Kangar 102/KU3 Sungai 

Pinang 41400 Klang Selangor 

 

Payment Method: Online Transaction (Bank 

Islam) 

 

Delivery Method: Postage (PosLaju) RM5 

 

Tracking Number: ERC711413072MY 
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13/5/2022 

 

 

Amount: RM40 (4 ChocoCrispy) 

 

Name: Fatin Alia Shahirah Binti Mohd Padli 

 

Address: CC-L3-05 Pangsapuri Taman Langat 

Murni, 42700, Banting, Selangor 

 

Payment Method: Online Transaction (CIMB 

Bank) 

 

Delivery Method: Postage (PosLaju) RM5 

 

Tracking Number: ERC711429497MY 

 
 

 

 

 

 

13/5/2022 

 

 

 

Amount: RM 41.30 (1 set of Susu Nilofa) 

 

Name: Ummu Hani Binti Rosli 

 

Address: Lot136, Lorong Sentosa 3, Kg. 

Melayu Batu 16, 48000, Rawang, Selangor 

 

Payment Method: Online Transaction 

(Maybank) 

 

Delivery method: Cash on Delivery  

 
 

14/5/2022 

 

Amount: RM 21.70 (3 pouches of Susu Nilofa) 

 

Name: Rohaya Binti Haron 

 

Address: No 20, Jalan 4/23e, Taman Danau 

Kota, 53100, Setapak, Kuala Lumpur 

 

Payment Method: Online Transaction 

(Maybank) 

 

Delivery method: Cash on Delivery 
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6.0 CONCLUSION 

 

In conclusion, subject ENT530, Principles of Entrepreneurship have taught us new 

experience and knowledge in participating social media business. The assignment from this 

subject shows that social media is important platform to start doing business marketing. This 

is because social media like Facebook and Instagram help small business to grow in today’s 

technological era. Entrepreneurs that use these social media can save money as they do not 

need to spend on advertisement.  

In this subject, we are given a task to conduct a real online business by utilizing 

Facebook page throughout the semester. As we start to open online business named QFN 

Enterprise, our business able to create engagement with customers by gaining more than 100 

likes on Facebook page and we gain sales more than RM61.  

We also learned to create sales postings which are teasers, hard sell and soft sell from 

our lecturer. If not for ENT530, we must pay to learn these sales posting technique from 

specialist and expert in business world. The effect of sales posting is we received customers as 

the moment we published on the page with posters and campaigns for promotions. 

The subject proved that it is important to include entrepreneurship knowledge into the 

syllabus because student learn and develop the skills to conduct their own business. 

Entrepreneurship learning encourage students to gain experience as real entrepreneur by 

creating their own business at university level. Through this assignment, we agreed that social 

media can be useful tool for new and existing business as we can easily connect with customers 

and increase business sales.   
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