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EXECUTIVE SUMMARY 
 
 
 

Aimi Kitchen offers various of Chocojar. For now, we have chocolate mini crunch, chocolate 

bubble rice and white chocolate mini crunch with Oreo. Our business was started in April 2022. 

The specialty of Aimi Kitchen’s Chocojar lies in the quality ingredients that does not contain any 

artificial ingredients or added food coloring. 

 

 Moreover, we are selling our products at affordable prices. Customers can enjoy Aimi 

Kitchen’s Chocojar anywhere and anytime. Customers can buy our products through Facebook 

using cash on delivery method or courier delivery service. To market our products and engage with 

our consumers, we mostly utilise Facebook as a social media platform. Because so many 

individuals currently spend the majority of their time on social media, it allows us to simply reach 

out to potential customers and provides us with additional opportunity to raise brand recognition. 

 

 Our online business so far has been well received as we are able to create loyal customers. 

Since early it’s opening, Aimi Kitchen’s Chocojar was sold more than 80 packages. As a proof, our 

Facebook page which name is The Choco Sweet successfully gained 109 likes and 120 followers 

in less than two months. Our mission is to put a smile on our customers' faces. Therefore, we 

strive to make them satisfied with every purchase. 
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1.0 INTRODUCTION OF BUSINESS 
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1.0 INTRODUCTION OF BUSINESS 
 
1.1       NAME AND ADDRESS OF BUSINESS 
 

The name of our business is Aimi Kitchen. Our business motto is “Good Chocolate, Good 
Mood”. The premise of our business is located at Lot 2046-C Kampung Berangan Masjid, 16200, 
Tumpat, Kelantan. As for our target market, Aimi Kitchen is target for all people including kids who 
loves to eat chocolate. 

 
 

1.2      ORGANISATION CHART 

 
 
 

1.3       MISSION AND VISION 
 

MISSION 
 

• To work tirelessly to develop the ultimate rice crispy that will make our consumers 
happy. 

 
• To assist in the provision of a quick and healthy breakfast for those who do not have 

the time to eat. 
 

• To guarantee that our goods are well-made, we utilise only the highest-quality and 
most nutritious components. 

 
• To become the first choice of Chocojar among customers. 

  
VISION 
 

• To become Malaysia's most popular healthy snack and to gain revenues and loyal 
consumers. 
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1.4  DESCRIPTION OF PRODUCT/SERVICES 
 
 

Aimi Kitchen is a business that offers variety of Chocojar to our customer with affordable 

price and luxurious taste of chocolate. The reason we are selling Chocojar is because we believe 

that our product is marketable among people especially among student. 

 

As we selling Chocojar. We have expended our product line where we are not only offering 

one type of packaging. Customer can choose our packaging between pack or bottle so that our 

customers can enjoy Aimi Kitchen’s Chocojar anywhere and anytime since it is easy to bring. 

 

As for the services, Chocojar by Aimi Kitchen offer free delivery service for customer who’s 

student. Not only that, our customer can get a discount when purchase Chocojar more than 3 

packs by getting free 1 for any type of chocojar.  
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1.5        PRICE LIST 
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2.0 FACEBOOK (FB) 
 
2.1 CREATING FACEBOOK PAGE 
 

 
 
 
 
2.2 URL FACEBOOK PAGE 
 
https://www.facebook.com/TheChocoSweet/ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.facebook.com/TheChocoSweet/
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2.3 INFORMATION ON FACEBOOK PAGE 
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2.4 FACEBOOK (FB) POST -TEASER 
 
 
Teaser 1 
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Teaser 2 
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Teaser 3 
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Teaser 4 
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2.5 FACEBOOK (FB) POST – COPYWRITING (HARD SELL) 
 
 
Hard sell 1 
 

 
 
 
 
 
Hard sell 2 
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Hard sell 3 
 

 
 
 
 
 
 
Hard sell 4 
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Hard sell 5 
 

 
 
 
 
 
Hard sell 6 
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Hard sell 7 
 

 
 
 
 
 
Hard sell 8 
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Hard sell 9 
 

 
 
 
 
 
Hard sell 10  
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Hard sell 11 
 

 
 
 
 
 
Hard sell 12 
 

 
 
  



   
ENT530: GUIDELINE & TEMPLATE 

NFG/OCT2021 
 

 
 
 
Hard sell 13 
 

 
 
 
 
 
Hard sell 14 
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Hard sell 15  
 

 
 
 
 
 
Hard sell 16 
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2.6 FACEBOOK (FB) POST – COPYWRITING (SOFT SELL) 
 
 
Soft sell 1 
 

 
 
 
 
 
Soft sell 2 
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Soft sell 3 
 

 
 
 
 
 
Soft sell 4 
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Soft sell 5 
 

 
 
 
 
 
Soft sell 6 
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Soft sell 7 
 

 
 
 
 
 
Soft sell 8 
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Soft sell 9 
 

 
 
 
 
 
Soft sell 10 
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Soft sell 13 
 

 
 
 
 
 
Soft sell 14 
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Soft sell 15 
 

 
 
 
 
 
Soft sell 16 
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2.7 GRAPHICS 
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2.8 SALES REPORT 
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3.0       CONCLUSION 
 
 

Finally, social media is a tremendous tool for businesses of all sizes to reach out to their 

clients. We may not only market our goods but also build a two-way contact with the public through 

these social media postings. One that comes to mind is Facebook. However, I recognise that in 

order to leverage this fantastic social media platform for business, I must first learn how to use it. 

We need a robust marketing plan to use the platform successfully. Using the proper method to 

handle social media to market our business may bring us a lot of success and help us grow our 

brand create a lot of buzz, and produce a lot of revenue. This topic, Principles of Entrepreneurship, 

is a great place to start, it aided me in honing both my business and communication skills. I 

I am glad for the opportunity to learn about copywriting. It will undoubtedly come in handy if I ever 

decide to establish a legitimate web business. I discovered that a teaser is also necessary to pique 

the interest of our potential customers and urge them to purchase our services and goods. We 

must demonstrate an interest in our goods in order to pique people's attention enticing sample of 

our goods that will cause people to wonder and anticipate the product's release. In addition, I 

discovered that we may employ a passive approach of advertising our goods without openly saying 

what we're selling. Soft selling is a practise that can help you make more money, increase 

consumer engagement and strengthen relationships with future customers. Finally, I think hard sell 

posting to be the most difficult of the three strategies we've learnt since we need to be forceful in 

order to persuade them to buy our goods. 


