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ABSTRACT 

The prime objective of this study is to examine the dimensionality of price 

satisfaction. A total of 100 DCL consumers from Sabah were taken as respondents. 

The results as analyzed by frequency distribution, descriptive statistic, reliability test, 

correlation coefficient and regression analysis. The findings indicated that 

consumers' perceived DCL price strategies have statistically significant effect on their 

price satisfaction. The study revealed that price quality as an important variable that 

influenced consumers' price satisfaction. 


