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ABSTRACT

This study is about customer preferences toward Islamic banking system in Kelantan.
The purpose of this study is to find out the factors that influence the customer choice and
their acceptance of Islamic banking. Numerous studies have been conducted in other
countries but none to my knowledge was conducted in Kelantan. Those authors pointed
out the influencing factors of customer preferences and the most significant are services
offered, availability of the bank and also image of the bank itself. Primary data used in
order to gather the information needed and secondary data also used as a guideline.
Questionnaires been distributed to the selected respondents and this conducted in
Machang. After all the primary data been analyzed, it is proven that services offered and
image of the bank are significant to the customer preferences and have positive
relationship in influencing customer preferences. In the other hand, the availability of the
bank does not play an important role in this study and have a negative relationship to the
customer preferences. This occur because of majority of customer stress on the services
offered and the image of the bank itself but they do not feel that availability of the bank
influence them. Based on the study, it is recommend that services offered by thé bank
should be improved and also the image of the Islamic bank. This is important because it
can attract more bank customers especially Muslims prefer Islamic banking system in
the future. Instead of that, the result shown that the major reason that customer did not

choose Islamic banking because of they have less knowledge about Islamic banking.
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