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EXECUTIVE SUMMARY 

 

Social media marketing is the practice of utilizing social media platforms such as 

Facebook, Twitter, and Instagram to drive traffic and attention to a website. Apart from that, 

integration with marketing and social media is critical, as people are becoming increasingly 

reliant on the internet and technology. That is why the majority of businesses are investing in 

social media marketing to assist them in addressing the issue of new customer exceptions. 

Following that, a small business's success is dependent upon its ability to generate profits on 

a consistent basis. Similarly, at Risha Scarves, we work very hard to provide the highest 

quality scarves to our customers in order to attract more customers to our shop and, at the 

same time, increase our profits if we can sustain our business for an extended period of time. 

According to this report, Risha Scarves' Facebook page was launched on 17 April 

2021 and has gain 123 likes on the page. Additionally, Risha Scarves is a brand name that 

enables hijab fans to style their stunning scarf in a fashionable manner. The main goal of the 

company is to offer a large selection of scarf at competitive prices to our customers. We also 

provide a giftbox filled with our scarves for those who want to surprise their loved ones. We 

created scarves that were distinctively unique to meet the needs of every woman, because 

every woman has her own different personality, which encouraged our customers to purchase 

more of our product. In addition, the low price of this product makes it very popular with 

many customers.  As a result, it provides valuable insight into the continuation of our 

customer sales. 
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2.0 INTRODUCTION OF BUSINESS 

2.1 Business Background 

Risha Scarves is a company name that was chosen based on the 

combination of my name and the name of our main product. Our business 

motto is "Let's Style with Risha Scarves" which means that our customers can 

look more stylish in their outfits by wearing stunning scarves from our shop. 

Risha Scarves' target market consists of women between the ages of 20 and 

up, who place a high value on high-quality products and take pride in 

appearing well-put-together. Other than that, our business is based on Shah 

Alam, Selangor. Due to the fact that we sell it exclusively online, we do have 

customers from other areas. As a result, the customer can purchase it without 

visiting the store. For operating hours, we are available for 24/7 hours and 

customers who are interested in our product may always find us on our 

Facebook page. 

Name of Business Risha Scarves 

Business Adress Seksyen U13, Shah Alam, Selangor 

Telephone Number             

Form of Business Sole Proprietorship 

Main Activities Selling Scarves 

Date of Registration 17 April 2021 

Table 1: Risha Scarves Business Information 

Risha Scarves Official Logo 
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2.2 Organizational chart 

 

Risha Scarves 

 

   

 Owner of Risha Scarves 

                         (NURUL FARISHA BINTI SAIPUDIN) 

 

2.3 Mission and vision 

It is our goal to establish an online hijab shop that offers a diverse 

selection of scarves at competitive prices to our customers as part of our 

overall business mission. We are committed to providing superior customer 

service while also creating a relaxed and pleasurable shopping environment 

for our customers. Apart from that, we want to create scarves that are 

distinctively unique in order to meet the needs of each woman, as each woman 

has a unique personality.  

Following that, our vision is to be a worldwide brand of hijab that 

reflects Muslim identity, such as one of Malaysia's top brands in unique 

scarves, delivering high-quality, stylish, yet elegantly modest products. 

Because of our wide internet presence, we want to attract consumers from 

Malaysia, Singapore, and Brunei, as well as the rest of the world. 
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2.4 About Product and Services  

Risha Scarves is a business that provides a variety of scarves to our 

customers at an affordable price while maintaining a high standard of quality 

with cotton and chiffon materials. We are selling scarves because we believe 

that our product is appealing to women. Aside from that, we have two types of 

scarves, which are chiffon shawls and cotton voile square scarves. The service 

that we provide to customers in which they can customize their own giftbox 

filled with our scarves. So, the customer can either buy it for themselves or 

give it as a gift to their loved ones. This is due to the fact that we offer over 30 

different colours, allowing customers to select the colour of their scarves 

based on their preferences. When a customer purchases our giftbox, they will 

also receive benefits such as a discount and a free gift. Furthermore, those who 

purchase the specific giftbox will receive free delivery from us. We do this to 

encourage customers to buy more from us. 

 2.5 Price list 

No. Product Price 

1. 

 Lily heavy chiffon shawl 

 

RM10 

2. 

Bawal Iris – cotton voile square scarf 

 

RM15 

3. 

Gift box 

 

Price starting from RM29 

 

(Price is different due to 

customer can customize 

their gift box) 
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3.0 FACEBOOK (FB)  

As we are just getting started in business, we have set up a Facebook page for 

our company. To generate interest in our business, we use this method to promote our 

products and services to Facebook users, particularly those who are young and 

fashion-conscious. Additionally, we are aware that people nowadays are more reliant 

on the Internet, where they can easily search for and obtain information. Therefore, 

starting a Facebook page is a perfect method to connect our business with potential 

customers through the Risha Scarves Facebook page, which we have done. In the case 

of the connected business, we developed Facebook postings that performed as a 

teaser, soft sale, and hard sell, all in one. 

3.1 Creating Facebook Page 

 

 

  

 

 

 

 

 

 

3.2 Customizing URL Facebook 

   

URL: https://www.facebook.com/rishascarves 

https://www.facebook.com/rishascarves
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3.3 Facebook post – Teaser 
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3.4 Facebook post – Hard Sell 
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3.5 Facebook post – Soft Sell 
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4.0 CONCLUSION  

 To conclude, Risha Scarves is a company that offers a wide collection of 

scarves not only in-person but also through a Facebook page created specifically for 

the company, Risha Scarves. With the establishment of an official Facebook profile, 

we will be able to advertise and sell our products and services to Facebook users, both 

those who are interested in our company and those who are not. We can use this type 

of platform to share the most up-to-date information about our business activities with 

our customers and partners. Besides that, it is beneficial not only to our company, but 

also to us as individuals. We are now able to keep up with and be on top of business 

trends. Thus, we will be able to avoid becoming outdated businesspeople. Moreover, 

we have been successful in fulfilling some of our objectives as a start-up company 

that runs exclusively through our Facebook page, and we will continue to do so in 

order to fulfil the purpose and vision of Risha Scarves. 
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