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EXECUTIVE SUMMARY

Hijabyfrh's tagline is "Try it, Wear it, Love it." The primary goal of the business is to

provide a high-quality hijab in a range of designs to suit everyone’s taste. Hijabyfrh offers

extremely low and reasonable costs in addition to an excellent style that is ready to wear on

our consumers. A small business's success is contingent upon its capacity to generate profits

on a consistent basis. Similarly, at Hijabyfrh, I am attempting to provide the highest quality

hijab possible in order to attract more clients.

On 02 April 2018, I launched this business on social media platforms such as

Instagram, Whatsapp, and Facebook. My target market consists primarily of students and

working women. Since our first opening, I have had a lot of positive feedback from

customers about the hijab that Hijabyfrh uses, as well as how comfortable and flowy it is on

their heads. Hijabyfrh provided delivery services via courier and cash on delivery (COD) for

folks living in close proximity to my neighbourhood.

We developed the vision, mission, and logo for Hijabyfrh based on the usefulness of

my product and the attractiveness to my target audience. Additionally, the reason for

selecting the hijab as the primary product is to address the demand for Muslim women to

wear the hijab stylishly. As a result, I feel that this business will thrive in the market for a

lengthy period of time due to the customer's needs.



3

TABLE OF CONTENTS

CONTENTS PAGES

ACKNOWLEDGEMENT 1

EXECUTIVE SUMMARY 2

TABLE OF CONTENTS 3

BODY OF THE REPORT

i. Go Ecommerce Registration (Print Screen)

ii. Introduction of Business

 Name and address of business

 Organizational chart

 Mission/Vision

 Descriptions of products/services

 Price List

iii. Facebook (FB)

 Creating Facebook (FB) page

 Costuming URL Facebook (FB) page

 Facebook (FB) post – Teaser

 Facebook (FB) post – Copywriting (Hard Sell)

 Facebook (FB) post – Copywriting (Soft Sell)

 Graphics

iv. Conclusion

4

5 – 6

7 – 10

11



4

BUSINESS REGISTRATION (GO-ECOMMERCE REGISTRATION)
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INTRODUCTION OF BUSINESS

 Name and Address of Business

HijabyFrh is the business name I choose based on our main product. Our tagline is

"Try it, Wear it, Love it," which demonstrates that our scarves are worth purchasing if

you're looking for an everyday scarf that's comfy to wear. Regarding our target

market, HijabyFrh caters to all students and working women who like fashionable

hijab.

HijabyFrh Logo

Name of Business HijabyFrh

Business Address No.21, Jalan Merpati 3c, Desa Merpati, Kalumpang,

44100, Hulu Selangor, Selangor.

Corresponding Address                         

Telephone Number            

Form of Business Sole Proprietorship

Main Activities Selling good quality of hijab with variety of designs

and material.

 Organizational Chart

HijabyFrh is a sole proprietorship business form. This is due to the fact that the

business is a start-up and only operates a small business. As a result, our

organisational chart is comprised entirely of the owner of HijabyFrh.

FOUNDER
(NUR FARAH AMIRAH)
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 Mission and Vision

I believe that any business should have its own mission and vision in order to operate

effectively and achieve its objectives. As a result, I developed a mission and vision for

my business so that I can clearly define short-term and long-term objectives.

Mission

 Hijabyfrh's mission is to provide hijab that serves as the crown for all Muslim

women while also ensuring that consumers adhere to Islamic principles by

covering their heads with our gorgeous scarves.

Vision

 To be one of Malaysia's leading brands in exclusive scarves, supplying high-

quality, stylish, and tastefully modest designs to a predominantly Malaysian

consumer base through a strong online presence.

 Descriptions of Products / Services

Hijabyfrh carries a variety of scarves, including satin shawls, cotton shawls, and

bawal chiffon scarves. Hijabyfrh invests in the finest materials available, including

viscose cotton, Italian satin silk, and premium chiffon. Several of the best-selling

collections, like the Eyelash Cotton Shawl, the Shawl Satin Matte, and the Bawal

Chiffon Voile, have received positive reviews and remain in great demand despite

numerous replications. Hijabyfrh continues to forge new ground in the creation and

production of ground-breaking collections.

 Price List

No. Type of Scarf Price (RM)

1. Eyelash Cotton Shawl 15.00

2. Shawl Satin Matte 10.00

3. Bawal Chiffon Voile 15.00
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FACEBOOK (FB)

As I am just getting started with this business, I have made a Facebook page. This is to

increase awareness of our products and services among Facebook users, particularly those

who live in close proximity to my business location. Additionally, I am aware that individuals

nowadays are more reliant on the internet, where they can simply look for and obtain

information. As a result, building a Facebook Page is an excellent way for my business to

communicate with its customers via an online platform.

 Creating Facebook (FB) page

 Customing URL Facebook (FB) page
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 Facebook (FB) post – Teaser

 Facebook (FB) post – Copywriting (Hard Sell)







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 Facebook (FB) post – Copywriting (Soft Sell)

 Graphics
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CONCLUSION

In conclusion, I have succeeded in completing this task within the time allowed. By

finishing my social media portfolio, I have experienced and learned a lot. I have learned how

to manage an online social media business and how to make a profit for my little business. As

we know, we may benefit more from online marketing if we have expertise in online business.

People tend to shop online, despite the pandemic. It is easier for the customer.

Moreover, I truly hope that my online business will continue to flourish on the market

since I must reach my mission and my vision of becoming one of Malaysia's recognised hijab

companies. Moreover, I will do my best to preserve the quality and pricing of my items to

meet customer requirements and desire to remain customer loyal to my brand.

Finally, I have seen a lot of Facebook business tools that I think are extremely useful

for running an online business. I learned how to manage my own business, take care of online

users, advertise my brand, communicate with consumers and many more. In addition, I have

recognised the advantages of internet companies in our period.


