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Abstract

The paper looks into attitude on hybrid car on UiTM Sabah students. A questionnaire
was designed with a sample size of 150 within the area of UiTM Sabah campus. The
objectives of research are to determine the student’s attitude towards hybrid car in the
mind of final students of degree level and above. The analysis was done keeping
demographic like Age, Gender, Education level, Status, and Own a car or not. The
research shows some interesting facts which could have great importance to the
consumer’s environmental concern and brand image awareness which specifically for
the UiTM Sabah students. Basically the respondent for this research is Bumiputra since
it only held in the UiTM Sabah area. From the analysis result that been gained, it is

only show for the Bumiputra’'s UiTM Sabah student attitude on hybrid car only.
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