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Executive Summary

EXECUTIVE SUMMARY

This project paper mainly focusing on the evaluation of “Effectiveness of
Promotion Activities Towards Attracting More Shoppers to Star

Parade Shopping Center, Alor Setar Kedah”.

This project paper is conduct in order to acquire possible results on
whether the promotion activities done in a shopping center eSpeciaIIy in
Star Parade Shopping Center, meet its objective to attract more shoppers
to patron the shopping center. The results would become the basis for
further ‘assumptions and recommendation to be acknowledged by the

researcher and the management of the shopping center.

Introduction will be in the first chapter of this project paper. It will discuss
the background of company, problems statement, objectives, background
and scope of study, limitation or problems faced in conducting and

acquiring data for the study.

In chapter two, it will discuss the literature review on the :-

s An overview of retail promotion and its impact on customer.
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