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ABSTRACT

Social Networking sites (SNSs) is describe as any web site that enables users to
form relationships to create public profiles and to communicate with other users
of the same web site who access their profile within that web site (Vangie Beal,
2012). Recent years, social network sites have become popular particularly with
young students (Mahe Bushra, 2010). Young students are called as Generation
Y where those students who born between 1980 and 1995 and they are known
as digital natives who have never known a world without computers (Ruth N.
Bolton, 2013). Social network sites have become an integral part of Generation
Y lives and help to build their connections with others (Alison M. Wolfe, 2000).
Social media usage is particularly high among young adults and college
students (Lenhart et al., 2010). Unfortunately, there are many web pafes are
deliberately spreading various slander and gossip and it may affect harmony and
unification of our country. This spread negative propaganda may lead to chaos
and anxiety community. All written material in SNSs able to trigger
misunderstanding between peoples and caused negative behavior in this country
easily. In the study, it was found out thét generation Y uses social media as a
media interaction, entertainment, and personal identity formation, sharing of
information and media as well as online engagement. The results obtained show
the factor that influence social media usage is personal factors (lka Destiana,
Ali Salman & Mohd Helmi, 2013). Prior research on the social media usage of
Generation Y focuses primarily on the United States has discussed how
Generation Y’s use of social media influences individuals, firms and society.
Ruth N Bolton has highlighted the dark side effect to the generation Y due to
the individual factor. Therefore, this study is to see whether the individual factor
include stable factors which is socio-economic status, personal values and
dynamic factors which is emotions influence the use of SNS among Generation
Y in Malaysia and whether there are differences between the genders due

demographic is also an important to consider in social media usage such as
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question “Does gender play a role in interest in social networking sites?”
(Michael T. Braun & Lyn Van Swol, 1999). Genders appear to influence
participation on social network sites. Younger boys are more likely to
participate than younger girls (Danah Boyd, 2007). Data were collected using
survey questionnaire which was carried out among 100 undergraduate students.
Besides, we also can see the trends of using social networking sites among
Malaysia students. Trends such as the frequency of use of SNS, since when they
join SNS, what type of SNS they are using and where they access SNS will also
identified. The significance of this study is to know to what extent and is
individual factors influences them to continuously use the SNSs and this is to
understand generation Y in developing a good future generation with the well-

balanced with the advancement of technology.

il



ACKNOWLEDGEMENT

My sincere appreciation to PM Dr. Haryani Harun, my senior supervisor for all
I have learned from her and for her continuous help and support in all stages of
this theses. I would also like to thank her for being an open person to ideas, and
for encouraging and helping me to shape interest and ideas. I really appreciated

all her time spend and her patience in assisting me all way to finish my theses.

I would like to express my deep gratitude and respect to all lecturers that
involve in these theses whose advices and insight was invaluable to me. For all |

learned and for providing me the guide on how to write this theses.

In addition, I would like to thank all my families especially my mother, Dr
Dahlia.Hj Saidin and father, Rosli Bin Nordin for always believing in me, for
their continuous love and their supports in my decisions. My husband, Hafriz
Azim Bin Mohd Yusof who is always behind me and give me support even 1
have a difficult time. My mother, Puan Salmi and father, Encik Mohd Yusof in
law that always assist me to take care of my daughter, Nur Hana Raisya. Not
forget many thanks to my friends that always share an idea during writing these

theses.
I was concerned that I might forget to mention anyone names that also have

supported me and always encourage me until I have success in finishing this

theses.

iv



TABLE OF CONTENTS

AUTHOR’S DECLARATION
ABSTRACT
ACKNOWLEDGEMENT
TABLE OF CONTENT

LIST OF TABLE

LIST OF FIGURES

CHAPTER ONE: INTRODUCTION
1.1 Project Background
1.2 Problem Statement
1.3 Research Question
1.4 Research Objective

1.5 Research Significance

CHAPTER TWO: LITERATURE REVIEW
2.1 Social Networking Sites and Generation Y

2.2 Social Media Usage Trends among Generation Y

2.3 Social Media Usage on Mobile
2.4 Who is Generation Y

2.5 Gender Differences among Generation Y in Social Media Usage

Page

ii

v

viii

2.6 Issues and Benefits Surrounding SNS Effects among Generation Y 19

2.7 Factors Influences Social Media Usage among Generation Y

2.7.1 Individual Factors

2.7.1.1 Socio-economic Status (SES)

2.7.1.2 Personal Values
2.7.1.3 Emotions



