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1 Executive Summary

1.1 Mission
> To be the best coffee shop in Bandar Baru Bangi

> A well-known coffee shop amongst the coffee drinker community

1.2 Vision
> To be the leading Coffee Roaster and purveyor of gourmet coffees and food
service products around the world by offering the guiding principles of integrity,

quality, service and relationship.

GRIND HAUZ CORPORATION

NAME

GRIND HAUZ
BUSINESS NAME

COFFEE SHOP
SERVICES
DATE OF 1 January 2021
COMMENTMENT
DATE OF 24 November 2020
REGISTRATION




2  Business and Owner Description

2.1 Introduction

Grind Hauz is a coffee brewing firm that specialises in serving only the highest quality
coffee available on the market. Grind Hauz, based in Bandar Baru Bangi, aspires to be the most

fabulous coffee shop in the area so that it is widely recognised throughout society.

2.2 Objectives

Maintain a high standard of food quality and service.

Provide first-rate live entertainment without a cover charge.

Ensure a friendly comfortable atmosphere.

2.3 Team Member

A. MOHAMMAD FALIQ BIN FADZIL
ROLE: Main Shareholder
OWNERSHIP: 20%
SKILL:
» Good in communicating

» Good leadership and expert in handling business.

B. MUHAMMAD AFIQ BIN ABDULLAH SHAIFFUDIN
ROLE: Shareholder

OWNERSHIP: 20%

SKILL:

» Good in technology



