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ABSTRACT

The emergence of the technology has led proliferation of the website as the form of
persuasive technology. The use of the website is to encourage or motivate people to
change their attitudes and behavior. Currently, the vegetable seller selling vegetables
direct from the market. Customers need to come to the market and buy for the fresh
vegetables. By using a website, customers may purchase the fresh vegetables anytime
they need. Selling vegetables through the website is a good start for vegetable seller,
which they can introduce their business towards online customers. This research is
focusing on designing persuasive vegetables website, which involved several persuasive
techniques and customer’s requirement. The results of the interviews and observations
conducted with the customers and vegetable seller, consist of their behavior, comments,
and suggestion of requirements designing persuasive website. There are four techniques
in persuasive technology applied in designing vegetables website which is tunneling,
scarcity, liking and real world feel. Each of the techniques applied during the design is
illustrated in figures with detail description. In addition, the researcher determines the
strength, and limitation of using persuasive techniques in designing persuasive website.
The future recommendations towards designing effective and efficient, persuasive
vegetables website shares in the research. In conclusion, designing persuasive vegetables
website using an appropriate persuasive technique, may persuade customers to change
their attitude and behavior in purchasing the vegetables through the website.
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