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1.0 EXECUTIVE SUMMARY

Universal Salt Manufacturing is a business of salt. This business is a partnership
with five members. Universal Salt is located near Jalan Pusat Belia dan Sukan, P.O
Box. 10837, 88809, Putatan Kota Kinabalu, Sabah.

This business begins with the total initial capital of RM100, 000. Where RM20,
000 is contribute equally by the partners of the firm and RM38, 641 is loan from bank.
Each member has their own task to complete in order to make this business
successfully.

Why we choose salt as our business? Nowadays, salt is important in our life for
daily us. Therefore, our company has taken this opportunity of selling and providing
products due to the competitors and the market trend. There are also great deals found
on the location and we wanted to obtained experiences and necessary skills in
business.

We are confident that this business has its own potential to grow faster and
profitable.
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