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ABSTRACT 

This paper presents the degree project that the researcher is currently carrying out. The 

purpose of this research is to better understand the determinants of customer loyalty at Aeon 

Supermarket Taman Universiti, Johor Bahru. Both secondary (questionnaire) and primary 

(literature) data are used for the study. The questionnaire of 100 was distributed randomly to 

100 customers that come at the Aeon Supermarket Taman Universiti, Johor Bahru. 

This study was mainly to investigate the determinants of customer loyalty at Aeon 

Supermarket Taman Universiti, Johor Bahru. There are many journals used as the reference 

of this study. The selected variables will determine whether there is a relationship between 

those variables with the customer loyalty or not. 

Besides, it is very vital to maintain the relationship with customer to build second time 

purchase. But there is a problem that arises in this study. Most of customers nowadays have 

a major consideration on price regarding the products and services that they purchase. 

According to Malaysia Retailers Association, Aeon Supermarket will offer different amount of 

price. It might be different in cents or more than cents. MRA added, there is increase in price 

due to Goods and Service Tax (GST). 

To begin the study, all the information collected from the respondents was coded in 

the SPSS version 2.0 systems to know further about the results of the findings. The results 

were further shown in the Chapter 4 of this study. 
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