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ABSTRACT

The purpose of this study is to identify the relationship of the price, trust and Customer
satisfaction towards a customer retention at food shop no. 6 Kolej Nilam, Universiti
Teknologi MARA Pulau Pinang. This study was conducted in order to identify the
perception of the student as a main customer to the service given by food shop no.6 at Kolej
Nilam, UiTM Penang. 150 students from UiTM Penang were selected as a respondent in this
study. A set of questionnaire was distributed to respondents. The data gathered were
analyzed using Statistical Package for Social Science (SPSS) 2.0 for windows. The findings
showed that the price, trust and customer satisfaction must be practiced handling on

customer retention.
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