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ABSTRACT

This is an introducing a new interior design of Ain Muslimah Spa for a new branch coming soon at The Red Bungalow, No 153, Jalan
Ampang, Kuala Lumpur. Nowadays, women especially Islam women really focus with their health and beauty. Generally, Islamic Spa
have their own identiy where exclusive for Muslim’s. Islamic Spa also provide Halal products that usually approved by local, regional or
national certification agencies to ensure they meet Islamic rules. And Islamically, Islamic women should not beautify themselves for the
admiration of strangers, but rather for their own husbands and non-muhrim.

The objective is to provide more spa which is based on Islamic concept in Malaysia. Besides, to educate and exposed the public of the
many health benefits derived from spa treatments and therapies especially the ‘Halal' products and to get more knowledges technical
skills, and professionalism of all spa industry. ‘

Through this project, theres a few methodology that have been used such as an interview, observation, and through internet. For the
site analysis and case study, the site is easily to access and can get there through the public transport. The case study is find by two
local spa and the another to refer to precedent studies.

The aim of this project is to create a new an ambience and environment for an Islamic Spa in order to achieve a success and satisfied to
a customer. Besides, the client also demand something new interior design for the new branch after seven years get involved with spa
industry. The concept is more likely Moroccan Style because the existing no character.
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CHAPTER 1.0

1.1 INTRODUCTION

Islam is a way of life which encompasses all aspects of human life including physcal health. Our body and health are considered
as important gifts from The Mighty Allah.

1.1.1 Definition

The term spa is associated with water treatment, which involves the treatment of disease by bathing. The term is derived
from the name of the town of Spa, Belgium, whose name is known back to Roman times, when the location was called
Aquae Spadanae, sometimes incorrectly connected to the Latin word "spargere" meaning to scatter, sprinkle or moisten.
The concept of health or healing forms the basis of the modern spa culture worldwide and hydrotherapy is seen as its
defining feature. The meaning of Muslimah is a women who has dedicated her worship exclusively to God. Islam means
making one’s religion and faith Allah only.

We seek to fulfill the fardhu-kifayah obligatory by giving our (Muslimah) clienteles the opportunity to enjoy every second at
our spa with a piece of mind, ensuring their aurat is unexposed to those non-rightful ones (including the non-Muslim
female beauty therapist).



