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EXECUTIVE SUMMARY

The preparation of this business plan is the cornerstone to the formation of a Private Limited
Company (PLC) business named Sarally Sdn. Bhd. There are 5 main positions in this business
which consist of general manager, marketing division, finance & administration division and
services & technical division. The business managers or owners have been involved in
workshops and courses related to entrepreneurship such as basic business training organized
by the Ministry of Entrepreneur Development and Cooperatives and Mara. The owners are also
involved with training scheme courses and incentives for government employees to venture into

businesses organized by the same organizers.

This business operates in Bandar Sepang, Selangor. The business established is made
up of members who have a high level of education and have extensive experience in various
fields. This business is not expected to face critical problems and be able to face the challenges
ahead. This business also has high market potential as it is based on today’s scenario. There

are great opportunities to venture into this field due to the vast market.





