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ABSTRACT

This project is about proposed new interior design of Extreme Shop at Festival Walk Ipoh for the Extreme Garment Sdn Bhd. Creativity
and intellectuality is the important element to developt this project especially on design. The design process is base on the ganeral
issue and design issue. Festival walk, Ipoh has been choosen as a new site for the new branch of Extreme Shop. There are many
potantial for this site. Perak states also are non family in tourism industrial as they declared for 2012 is the Visit Perak Year. This project
also defend their element, design will be related on their element and style. Not only the design, this project also give a confirtable on

retail services especially for the customer.
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PROPOSED NEW INTERIOR DESIGN OF EXTREME SHOP RETAIL

CHAPTER 1.0

1.1

INTRODUCTION

A In the year of 1998, Extreme Garment (M) Sdn Bhd created the Extreme label. The company initially produced a limited range
of t-shirts, jeans and caps but with the increasing demand for street wear, the company then produce a wider range of quality
apparel. The company is now an apparel manufacturer, wholesaler, retailer and distributor. We celebrate the diverse characters
and personalities of each person and not restrain them to the stereotype of how a person shouid be or how they should wear.
Consequently, we create our products to be of high-quality and flexible to everyone and every unique style.



