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EXECUTIVE SUMMARY

This project work is about research ona way to examine how to do an online marketing campaign
and promote the product to the society. It is also to find the best wayto attract and create awareness
about the product to the public or target customer. This project also has encouraged people to know

more about a new snack product namely Popia Crunchy by Kak Sah Kitchen.

To achieve the objective of this project which is to use social media as a platform to promote Kak
Sah Kitchen products. We choose Facebook as a platform because as we know Facebook is one of
the big platforms nowadays for people to interact with each other. As well as for businesspeople
to find their target customer. Especially during this pandemic most of the people prefer to do online
shopping instead of outdoor shopping. This will help the government to stop the spread of virus
Covid 19.

Therefore, Kak Sah Kitchen is targeting the segmentation consisting of generation Y and Z. It is
because these generations are addicted to the snack, especially today most of them are involved
with online platforms and require them to study or work from home. As a result, Popia Crunchy
will help them to avoid sleeplessness during the class or meeting. On Kak Sah Facebook page,
there are a lot of things we shared that are related to Kak Sah Kitchen products such as the benefit
of Popia Crunchy, variety of products by Kak Sah Kitchen, promotion that we had, feedback from
customers and awareness about the current situation. Doing soft sells, hard sells, and the starting

teasers can be done well on the Facebook page.

Using Facebook platform, we set up a marketing campaign by providing seven teasers to get more
attention and excitement from customers. Moreover, we also share 16 graphics and postings for
soft sells, and 16 postings for the hard sells. Every posting we share on Facebook page we have
prepared the contact number which customer can contact us for more information or order purpose.

A deeper explanation is stated below in progress.
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1.0 INTRODUCTION OF BUSINESS

1.1 Name and address of business

TICHEN

Name of the business Kak Sah Kitchen

Business Address Vista Lavender Apartment, Persiaran Kinrara Seksyen 3, Taman

Kinrara Seksyen 3, 47190 Puchong, Selangor

Email kaksahkitchen@gmail.com
Telephone number 011 - 00000000

Form of business Partnership

Main Activities Selling homemade snack products
Name of bank Maybank

Bank account number -

e Name of business
The name of the online business created is Kak Sah Kitchen. The name is inspired by the
owner of the Kak Sah Kitchen, which is one of our partner mother’s names, Hanisah binti
Mat Deris. The word ‘Kak’ stands for sister in Malay and ‘Sah’ is her short name. It is

easier to call her as ‘Kak Sah’ as people can recognize her immediately.



mailto:kaksahkitchen@gmail.com

	KAKSAH KITCHEN
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	EXECUTIVE SUMMARY
	GO-ECOMMERCE REGISTRATION
	e-Certificate of Completion
	1.0 INTRODUCTION OF BUSINESS
	1.1 Name and address of business
	1.2 Organizational chart
	.3 Company’s Mission / Vision
	1.4 Descriptions of products
	1.5 Price list

	2.0 FACEBOOK (FB)
	2.1 Creating Facebook (FB) page
	2.2 Customizing URL Facebook Page
	2.3 Facebook (FB) post - Teaser
	2.4 Facebook (FB) post – Copywriting (Hard sell)
	2.5 Facebook (FB) post – Copywriting (Soft sell)

	4.0 CONCLUSION
	APPENDICES



