=

SMALL AND MEDIUM ENTERPRISE
PERCEPTION TOWARD HIGH VALUE MANUFACTURING
TO GAIN COMPETITIVE ADVANTAGES
IN PARIT RAJA, BATU PAHAT, JOHOR.

ABDUL MUTHOLEB BIN ABDULLAHE
2011884662

BACHELOR OF BUSINESS ADMINISTRATION
WITH HONOURS (OPERATION MANAGEMENT)
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
PULAU PINANG

JULY 2014



DECLARATION OF ORIGINAL WORK

=~

BACHELOR OF BUSINESS ADMINISTRATION
WITH HONOURS (OPERATION MANAGEMENT)
FACULTY OF BUSINESS MANAGEMENT

UNIVERSITI TEKNOLOGI MARA

“DECLARATION OF ORIGINAL WORK”

I, ABDUL MUTHOLEB BIN ABDULLAHE NO IC ; 911 1XX-XX-XXXX

Hereby, declare that

» This work has not previously accepted in substance for any degree, locally or
overseas, and is not being concurrently submitted for this degree or any other degree

» This project paper is the result of my independent work and investigation, except
where otherwise stated.

» All verbatim extracts have been distinguished by quotation marks and sources of my
information have been specifically acknowledged.

Signature : Date :



ACKNOWLEDGEMENT

First, thankful to the Al-Mighty Allah (SWT) for giving me the strength to complete the
research within the specify time. Without the support from the people around me, the
research is hard to be completed, hence | would like to express my sincere appreciation and
thanks to my research supervisor which is also lecturer of Universiti Teknologi Mara Pulau
Pinang (UiTMPP),Tn Hj Mohd Sukor b. Hj. Md. Yusoff. He was always encourage me to
struggle throughout the process of completing the research and always ready to help

accomplishing the task.

Beside that an appreciation should also given to Dr. Baderisang bin Mohamed for a guide in
doing the research, even though he wasn’t my supervisor he take an action as a lecturer to

guide and shows the right ways of doing the report.

This thesis would have not completed without the support of family and friend. | am

honoured to acknowledge my parent for supporting me every time.

Gratitude also given to the SME’s in manufacturing sector in Parit Raja due to their kindness

and helpful attitude while approaching them.



TABLE OF CONTENTS
TITLE PAGE i

DECLARATION OF ORIGINAL WORK ii
LETTER OF SUBMISSION iii

ACKNOWLEDGEMENT iv
TABLE OF CONTENTS v
LIST OF TABLES viii
LIST OF FIGURES iX
LIST OF APPENDICES X
ABSTRACT Xii
CHAPTER 1
INTRODUCTION 1
1.0 INTRODUCTION 1
1.1 BACKGROUND OF STUDY 1
1.1.1 Manufacturing 1
1.1.2  Value 6
1.3 SMALL MEDIUM ENTERPRISE (SME) 6
1.4 RESEARCH OBJECTIVE 8
1.5 RESEARCH QUESTION 9
1.6  SIGNIFICANT OF STUDY 10
1.7  DEFINITION OF KEY TERMS 11
1.8 LIMITATION OF STUDY. 12
1.8 CHAPTER SUMMARY 13
CHAPTER 2
LITERATURE REVIEW 14
2.0 INTRODUCTIONS 14
2.1  HIGH VALUE MANUFACTURING (HVM) 14
211 High Value Manufacturing Driving Factors 17
2.1.2 High Value Manufacturing Pillars 18

2.1.2.1 Products 19



ABSTRACT
The purpose of this research is to study the perception of SME’s in manufacturing sectors
towards High Value Manufacturing. The study was done in Parit Raja, Batu Pahat, Johor.
The execution of this study had been done towards the SME’s in manufacturing sectors.
Within the location, 34 SME’s in manufacturing sectors had registered to. Thus all 34 of the
SME'’s is eligible to be the respondents. In order to examine the Perception cause and effect
technique had been used to study the relation in between HVM perception with the
competitive advantage. The respondents were being asked the question about the HVM

pillars.

In order to analyse this data, various analysis method will be use such as frequency
analysis, reliability analysis, pearson correlation analysis and also multiple regression
analysis. From the overall of the study, it shows that HYM had positive relation with

competitive advantage.
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