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We certify that this business plan proposal are truly designated based on our knowledge and 

A) Incorporate without acknowledgement any material previously submitted for diploma 
in any institution in higher education. 

B ) Certain any material previously published or written by another person except where 
due reference is made in the text. 

C) Contain any offensive material 

We also grant permission for our library of Universiti Teknologi Mara Kota Kinabalu campus 
to make a copy of our business proposal ( ENT300) 
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Signature 

General Manager 
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CYBER HOBBY ENTERPRISE 
1.0 INTRODUCTION 

Internet is widely used in the whole world and it becomes a most crucial thing in daily 

operations. Internet makes life easier such communicating is more reliable and fast. Moreover 

tons of information can be accessed through the internet which is up-to date and even the old 

information can be searched. Internet not just a tool for communication and information but there 

are lot of uses to be obtained by using it, for example, studying, business and recreation. 

Cyber cafe is one of the alternatives that people tend to choose to get access with the 

internet. Cyber cafe is a place where one can use a computer with internet access, most for a fee, 

usually per hour or minute, sometimes one can have unmetered access with a pass for a day or 

month. It may serve as a regular cafe as well, with food and drinks being served. 

The idea of establishing cyber cafe is a good practical to gain profits whereby the profits 

opportunities is quite high based on the people interest to pursue high quality of life. By giving 

internet services with a good atmosphere and focusing target market will ensure the business will 

succeed and welcoming more visitors not just for internet services but also to have convenient 

and relaxing time there. 

With this cyber cafe, we hope to reduce the social problems among teenagers while 

keeping the good and healthy activities as a habit. Despite on making profits, we also want to 

involve in the public welfare inside the community. 
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