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ABSTRACT

This research has been conducted to examine the domestic tourists awareness towards
Malaysia Tourism Promotion Board advertisements within Klang Valley area. It has been
measured by looking at domestic tourists whether they are aware or not about the
advertisements. Among the major issues analysed are the budget allocation for domestic
promotion is limited, level of awareness of the services provided by Tourism Malaysia is
perceived as low and the distributions of leaflets, brochures and pamphletes to the local
tourists is not widen. Out of total populations, 100 respondents has been chosen as
samples based on stratified random sampling. All of the respondents are required to fulfill
the questionnaires that had been distributed at five shopping complexes around Klang
Valley. The data that has been collected will then be presented in this table by using
frequencies tests for each questionnaires as it easier to interpret and understand. Cross
tabulation together with Chi-Square rules has been used for hypothesis testing to give
guideline in making decision of accepting null hypothesis or alternative hypothesis. Some
of the findings that has been obtained are 50 percent (50 respondents) came from higher
educational background while another 49 percent (49 respondents) with secondary school
level and the balance of 1 percent (1 respondent) has had primary schooling. Moreover,
friends and relatives are the major active informer to the respondents with 34 percent (34
respondents) get an information from them. Most of the 34 percent (34 respondents) felt
that the advertisements done by Tourism Malaysia were quite attractive. From the
conclusion it is found that the domestic tourists always based on Tourism Malaysia
advertisements in deciding to travel. Furthermore there are relationship exist between
level of education and awareness toward ads. Therefore several recommendations should
be outlined in order to improve the quality of advertisements and encourage domestic
tourism such as identify more local tourists spot, introduced tourism card, develop new
products, increase number of ads volume etc.

viii



TABLE OF CONTENTS

Page
Letter Of Transmittal i
Acknowledgement i
Table Of Contents ) iii
List Of Tables v
List Of Abbreviation vil
Abstract viil
CHAPTER 1 : INTRODUCTION
1.1 Introduction 1
1.2 Backgroud of Malaysia Tourism Promotion Board 4
1.3 Scope of The Study 7
1.4 Problem Statements 9
1.5 Objectives of The Study 11
1.6 Significant of The Study 12
1.7 Hypothesis 13
1.8 Limitations 14
1.9 Terminologies 15
CHAPTER 2 : LITERATURE REVIEW
2.1 Introduction 17
2.2 Review of Literature 18
CHAPTER 3 : RESEARCH METHODOLOGY AND DESIGN
3.1 Introduction 29
3.2 Procedures For Collecting Data 30
3.2.1 Primary Data 30
3.2.2 Secondary Data 34
3.3 Sampling Design 35
3.3.1 Population 35
3.3.2 Sample Frame 36
3.3.3 Sampling Techniques 36
3.4 Procedure For Analysing Data 36
3.4.1 Hypothesis Testing 37

3.5 Questionnaires 39

il



