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SUBMISSION OF RESEARCH REPORT

Enclosed here is a research report entitled “A Study
On Customers Perception Towards Sime Tyres
Product in Alor Setar”. The purpose of this research
is to identify the customers’ perception and
expectation towards the products offered by Sime
Tyres International (M) Sdn. Bhd.

| hope this report will fulfill the requirement of BBA
and also achieved the objective of the study.
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ABSTRACT

This project paper is aimed at studying the
customer’s perception on Sime Tyres products in
Alor Setar area. It is important to study the
customer’s perception since it will helped the
company to improve their performance in order

to meet their customer’s requirement.

In order to obtain the data, 300 questionnaires
were distributed from house to house by using
mail survey method. The sample was selected
by using the convenience sampling method. The
findings and hypothesis were analyzed by using
Statistical Program for Social Science (SPSS

program).

The perception was examined through 3 major

variables namely product performance, price

and promotion.
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