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ABSTRACT

Marketing is crucial toward success of any company, without a successful marketing
operation the company is doomed. On the basis of the marketing plan, other
component of business plan can be developed. Nowadays the successful of a
company 1s team-developed, not developed by any individual or function. So the
marketing is the central instrument for directing and coordinating the company

especially to cause an awareness of company’s products among the public.

Based on the study, the level of awareness for MSBC and Sajimas is below fifty
percent compared to total respondents of fifty retailers in Kuala Terengganu
(population of retailers are based on retailers type namely grocery, wet market, hotel
and restaurant). The researcher also observed that retailers’ decision to purchase or
not to purchase Sajimas based on certain factors including pricing, promotion,
packaging, halal product, shape, product availability in market and competitors;

products.

It is believed that the effectiveness of selling must be preceded by several marketing
activities such as needs assessment, marketing research, product development,
pricing and distribution so that products are available in market. If the marketer does
a good job of identifying consumer needs, developing appropriate products and
pricing, distributing and promoting them effectively, the awareness of products will

easily spread out and will stimulate demand for them.



TABLE OF CONTENT

Content

Letter of Transmittal
Acknowledgment
Table of Content
List of Table

List of Figure
Abbreviation

Abstract

1.0 Introduction
1.1 Background and Scope of Study
1.2 Problem Statement
1.3 Objective
1.4 Significance of The Study
1.5 Hypothesis
1.6 Limitations of The Study

1.7 Definition of Terms

2.0 Literature Review
2.1 The Marketing Concept
2.2 Marketing Mix
2.3 Awareness
2.4 Adoption Process
2.5 Loyalty
2.6 Retailing
2.7 Agricultural Marketing

i

1

111

vil
viil

iX

o N N R e e

11
11
12
19
21
22
24
28

Ay



