


ACKNOWLEDGEMENT

•A
BismHIabbirrabrnanirrabim....

First of all, praise and gratitude to Allah S.W.T with whose mercy enable me to complete 

my project paper.

I am very indebted to all people who have contributed the ideas and opinion in completing 

of this Marketing Internship (MKT 650) subject. I would like to express my thanks to my 

advisor, Tuan Hj Zamri bte Mohd Noor for his valuable comments, guidance and 

suggestion. Not forgetting also to my advisor, En Edzuar Zar Ayob Azari (Assistant 

Director) and En Asraf Adnan (Senior Tourism Officer) at Malaysia Tourism Promotion 

Board for their assistance and suggestion in order to prepare this project paper.

In addition, I would like to express my thanks to MTPB’s staff especially in International 

Marketing, Research and Domestic Division for their commitment in giving permission, 

information and assisting directly or indirectly during my practical training.

Lastly, I would like to express my gratitude and thanks to my family, housemates No. 44 

and all my friends who involved in contributing their ideas and comments in preparing this 

project paper, thank you.



ABSTRACT

/ 

‘
■:

This project paper is prepared as a partial fulfillment of the Bachelor of Business 

Administration (BBA) majoring in Marketing. The topic of this research study for Malaysia 

Tourism Promotion Board entitled “ A study on the effectiveness of advertising by 

Malaysia Tourism Promotion Board”. This project paper is present in measuring the 

effectiveness of the advertisement made by Tourism Malaysia to the tourist in Kuala 

Lumpur area. In this research, it is more focused on the advertisement of travelling in 

domestic market.

For this research, the researcher used the primary and secondary data in order to 

gather the information. A total of 120 questionnaires have been distributed to the selected 

respondents in Kuala Lumpur area based on Stratified sampling technique. All the 

respondents are required to fulfill the questionnaires that have been distributed where there 

are five places have been identified to distribute the questionnaires that are hotels, shopping 

complex, offices, exhibition center and Tourist Information Counter. For overall, most of 

the respondents give their full co-operation to fulfill the questionnaires.

The data that have been collected will then be presented in this table by using 

frequency tests for each question, as it is easier to interpret and understand. Cross

tabulation together with chi-square rules has been used for hypothesis testing to give 

guideline in making decision of accepting null hypothesis or alternative hypothesis. From 

the findings that has been analyze, the first finding shows that the advertising plans and 

strategies done by Malaysia Tourism Promotion Board is effective in disseminate the
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