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EXECUTIVE SUMMARY

This assignment provides the process of creating a social media portfolio for a
business and utilizing Facebook for marketing purposes. The report begins with the
introduction to the business and followed by the marketing techniques. The
techniques of marketing include teaser, soft sell and hard sell. All the techniques can
be found in the report. This assignment outlines the marketing techniques that were
needed to be done through the social media portfolio that had been created for a
business. The first technique that was being emphasized was on how to make a teaser
to attract more customers and create curiosity among targeted customers. The next
crucial marketing technique that we need to proceed was soft sell which was a type of
advertisement that uses subtle and casual message to build the customer’s trust. The
last part highlights on the hard sell technique that is an aggressive strategy in trying to

get the customers to buy the product or services that being offered.
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2.0 INTRODUCTION OF BUSINESS

2.1 Name and Address of Business

® Name of Business : Munch Munch.co
® Address : No 71A, Batu 5 1/2, Jalan Bakri, 84000, Muar, Johor

2.2 Organizational Chart

Product Founder
Dian Salleh

Business Advisor
Siti Zarah Kusni

Business Owner

Ummi Aliah Abdul
Kadir

Runner

Amirul Rashyid
Abdul Kadir

2.3 Mission and Vision

® Mission
“A desire to assist others and complete guest satisfaction”
® Vision

“To be among the most chosen page to find food to munch”
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