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EXECUTIVE SUMMARY 

Funchie Cookies is a chocolate snack -based product food and beverage to give the 

satisfaction of customers. It is identifying the people want to eat cookies as their snacks and 

also for the family who those of you who like snacks in your spare time. Unlike other chocolate 

snack -based products, Frunchie uses Callebaut Chocolate, which is a high quality coco. 

Frunchie has 2 types namely Cookies & Berry and Berry Crunch. Cookies & Berry is perfect 

for those of you who like biscuits coated in melted chocolate. And Berry Crunch for those of 

you who like crunchiness when chewed. It is affordable price of product. It is also targeting 

children, family and student to buy this product.  

Frunchie Cookies marketing strategy is to emphasize the quality and price of product. 

It offers the affordable price because many people want to buy this product especially in 

Terengganu. Thus, I develop marketing strategy that gives attraction to buy Frunchie. The taste 

is delicious and the product id high quality.  

The management of Frunchie Cookies consists by Nor Hasmida binti Hussin. I create 

Facebook to expand my business through social media and learn how to post Facebook post 

for business product whether teaser post, soft sell and hard sell. I must promote the product 

through the social media in Malaysia especially Terengganu. It also learns how to use 

eUsahawan Portal to record the sales. It is challenge for me to sell this product as my individual 

project.  
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2.0 INTRODUCTION OF BUSINESS  

2.1 BUSINESS NAME AND ADDRESS 

       Frunchie Cookies is a business name that had been decided based on the main 

product which is food. The name of the business are prepared or sold by the founder 

which is Nor Hasmida. My business motto is “A Taste that Surprise You” and our 

slogan is “A Moment Full of Crunchiness” which it shows that we want our customer 

enjoy every bite amazingly the cookies. Our target market or audience segmentation is 

teenagers and kids who likes chocolate with age range between 11-23 years old.  

       The logo used for business is a just simple logo with maroon colour which is the 

colour of our brand image.  

 

 

 

 

 

 

 

 

 

Figure 1.1 Logo for business 

 

 

 

 

 

 

 

  

 

 


