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EXECUTIVE SUMMARY

Haiscarf provided product which is scarf for their customers. Haiscarf offering
affordable prices with different materials of scarves. Our target customer is women
with all range of age because all scarf are suitable for all ages.We also target the
women that finding the comfortable and quality scarf with affordable prices. Haiscarf
objective is to sell their scarf for all women either she has higher or lower income.

The marketing strategy that is used in Haiscarf is the prices are more cheap than
other scarf shop but still have premium quality and also the packaging of scarf are
different from others and with one purchased the customer will get free gift. Buy more
and you will get more free gift.

Haiscarf are owned by Azlinah Binti Ayob as Chief Executive Officer (CEO) and has
two Chief Operation Officer (COO) which is her family member Nurul Husnha and Izrul
Syafig and also four workers. Haiscarf use Instragram, Facebook, and Whatsapp as
their online platform to attract more customer and generate more sales. They

delivered orders by postage and cash on delivery.
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2.0 INTRODUCTION OF BUSINESS

Haiscarf is involved in selling of scarf. We offer the premium quality for all our scarf
and selling it with affordable price. Haiscarf objective is to sell premium quality with
affordable price for all customer wether her has high or low income. Haiscarf want all

women call buy their scarf.

Haiscarf is own by Azlinah Binti Ayob. The business started on 20 April 2017. Haiscarf
is online business, therefore, it uses online platform which is Instagram, Facebook,
Shopee and Whatsapp to connect with the customer. Their target customer this

women in all range of age, either has high or law income and love scarf fashion.
Haiscarf provided delivery for women that stay around Port Dickson and postage for
nationwide. Customer that choose delivery will charge RM 3 and for postage RM 9 per

kilogram. The orders will delivered through J&T Express.

2.1 Name and Address of Business

Name of Business : HAISCARF

Business Address : No. 471, Jalan Intan Duyung, Taman Intan Duyung, 71050 Port
Dickson, Negeri Sembilan.

Email Address : Haiscarf204@gmail.com
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