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EXECUTIVE SUMMARY

Rusty Vintage is a business that provides vintage and preloved item to the society. The
name Rusty Vintage inspired from an old rusty car, it is not valuable to some people but
there are people who are looking for it still, like an old Volkswagen van, regardless the

condition people still want it.

This business structure is a sole proprietorship that started on 13 April 2020. This business
sells various types outfit such as jacket, pants, hat, and even boots. All of the items are
handpicked by the company itself and will be checked before given the price. Our target will
be a person who wants to save the nature, on a budget, and someone who wants to look

different from others, regardless the gender.

Rusty Vintage uses Facebook is a social media site for all items to be marketed. Among other
website, Facebook is the most popular social media platform that helps us to upload
photographs and videos and share our business information. As we want clients to engage
with our shop, it can be an easy way to communicate with our future clients and build brand

recognition and to gain trust from them

Our mission is to spread awareness that thrifting could save the nature. We also wants our
customer to get a new look from thrifting at our stores. The product received will be check to
make sure the item is free from any damage since its an used product. The item also will be
washed and sanitized before it is being sell to the customer, this is to ensure the hygiene of
the product. Our target is people who wants to look vogue in a budget way, hence, our
products will be sell at a very affordable price which is below RM100. Lastly, we want people
to spread awareness that thrift shopping is not as unhygienic as they think and our mission is
for people to normalize thrift shopping
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INTRODUCTION OF BUSINESS
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Name and Address of Business

Rusty Vintage is the name of this business because it represents thrifting. Thrift
shopping helps people to develop a new style of dressing up. It also sometimes
contains a very limited stuff, which can be really expensive because of it’s
limitation of accessibility. It is also to help the nature in terms of climate change.
By thrift shopping the ocean could be saved and it would give a huge impact
towards the ecological system. Hence, Rusty Vintage was made to normalize
and to spread thrift shopping in Malaysia.

Rusty Vintage is a sole proprietorship business owned by Muhammad Rusyaidi
Bin Mazrie. This business sells variables types of preloved outfits where it
comes in very limited size and availability since it is preloved item. The target
market for this business would be a person who wants to save the nature, on

a budget, or a person who wants to develop a new style of looks.

This business is based in Melaka but it does not have any physical premise or
store because all purchases are made online. We run this business in our
own house. All items are handpicked ourselves before we sell it to the
customer, there are few requirements that needs to be fulfill by an item before
it could be sell such as the quality of the colour or if there any damaged on
the item. All the item picked are usually from donation from people or by
ourselves thrifting and could also be from our own belongings. Only item that
were taken a good care of will be choose by us. We want people to know that

even an old item could give you a new look.

We created and use social media which is Facebook page as a platform for
Rusty Vintage to promote our products. Facebook is an useful site,
particularly for those who live near our city, to connect with us. By publishing
teasers, hard sell postings and soft sell postings, we offer direct information

and photos of our goods to attract the attention of our buyers.



