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ABSTRACT

Public wet market is a facility provided by the management for the convenience of
the local society to get their everyday needs. However, the increasing functional of
wet market also makes this place one source of generate solid and waste water. If it is
not handled properly, it can contribute to pollutions, odor and aesthetic problems to
the environment and society. Therefore, this study looked into the management and
user satisfaction on cleanliness aspect at selected case study. For public and private
market there are have guideline that need to follow during trader in wet market. The
guideline need to comply to make the market in control and clean. It is important to
user to make activities with comfortable. But in this case study the cleanliness not
performs well based on the user satisfaction. It is show the guideline is not
complying during the market activities. The management of wet markets that
implementation by Majlis Pembandaran Ipoh (MBI), Majlis Pembandaran Kota
Bharu (MPKB) and Perbadanan Kemajuan Pertanian Selangor (PKPS). From the
management there are some issue that management need to face during manage and
control the cleanliness aspect at wet market which is trader behavior. Most of the
factor that contributes to the pollution comes from the trader activities. The trader
fails to manage their own waste and stall. Some of them think it is the management
responsible. The less of knowledge of the regulation on cleanliness that make this
issue happen. The management also need to strict in managing and control wet
market it is because to make the trader not repeat their mistake. From the finding the
user more satisfy on the Pasar Besar Ipoh and Pasar Seri Kembangan. It is because
the cleanliness at that wet market more satisfied that Pasar Siti Khadijah. All parties

need to cooperate to make our environment clean and safe.



ACKNOWLEDGEMENT

Firstly, thanks to Allah the All Might, for giving me a chance in preparing
and completing this research. Here I would like to give my gratitude to my lecturer
Miss Nazhatul Zalkis Binti Jamaludin my Supervisor of Academic Project I, a lot to
teach me throughout complete this research until completion. Besides he many

teaching me how to complete this research.

Secondly, | would like to thanks to my parents and my family for their
unending moral support. Without them, | do not have a strength and confidence.
Everything is impossible if they are not with me until now. Because of them, | am

now grow up and being a good people and can further our studies here.

The last one is | would like to thank to my classmate and all fellow friend for
their help and discussion in helping me completing this research. Thank you again to
everyone who has helped me directly or indirectly in this particular research. Only

Allah can repay all your kindness to me.



TABLE OF CONTENT

CONTENT PAGES
STUDENT’S DECLARATION I
SUPERVISOR’S DECLARATION ii
DEDICATION i
ABSTRACT \Y
ACKNOWLEDGEMENT Y
TABLE OF CONTENT Vi-viii
LIST OF TABLE iX
LIST OF FIGURE X-XIl
CHAPTER 1: INTRODUCTION

1.1 Introduction 1-3
1.2 Problem statement 4-5
1.3 Aim 6
1.4 Objectives of Study 6
1.5 Scope of Study 6
1.6 Methodology 7

1.6.1 Data collection 8
1.7 Conclusion 9

CHAPTER 2: LITERATURE REVIEW

2.1 Introduction 10
2.2 Definition of wet market 11-13
2.3 Activity in Wet Market 14
2.4 Guidelines for the planning and management for the wet market 15-20
2.5 Scenario at Wet Market 21
2.6 Pollution Problems 22-23
2.7 Type of waste at Wet Market 24

2.7.1Solid Waste 24

2.7.2 Water Waste 25-26
2.8 Management of wet market 27-28

Vi




	THE MANAGEMENT AND USER SATISFACTION ON CLEANLINESSASPECT AT WET MARKET
	DECLARATION
	ABSTRACT
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	Chapter 1 Introduction
	1.1 Introduction
	1.2 Problem statement
	1.3 Aim
	1.4 Objective
	1.5 Scope of study
	1.6 Methodology of study
	1.7 Conclusion

	Chapter 2 Literature Review
	2.1 Introduction
	2.2 Definition of wet market
	2.3 Activity in Wet Market
	2.4 Guidelines for the planning and management for the wet market
	2.5 Scenario at Wet Market
	2.6 Pollution Problems
	2.7 Type of waste at Wet Marke
	2.8 Management of wet market
	2.9 Factor attracting consumer to purchase at wet market

	Chapter 3 Research Methodology
	3.1 Introduction
	3.2 First Stage
	3.3 Second Stage
	3.4 Data collection and analysis

	Chapter 4 Case Study
	4.1 Introduction
	4.2 Pasar Besar Ipoh
	4.3 Pasar Borong Seri kembangan
	4.4 Pasar Siti Khadijah
	4.5 Conclusion

	Chapter 5 Finding and Analysis
	5.1 Introduction
	5.2 Analysis of interview and observation Method
	5.3 Questionnaire Method
	5.4 Summary analysis:
	5.3 Finding and Recommendation
	5.4 Conclusion

	Chapter 6 Conclusion and Recommendations
	6.1 Introductions
	6.2 Conclusion and recommendation

	REFERENCES
	Appendix

