
i 
 

 



ii 
 

FBM INSIGHTS 

Faculty of Business and Management,  

Universiti Teknologi MARA Cawangan Kedah 

e-ISSN 2716-599X 

 

 

 

The editorial board would like to express their heartfelt appreciation for the contributions 

made by the authors, co-authors and all who were involved in the publication of this bulletin. 

 

Published by  : Faculty of Business and Management, 

   Universiti Teknologi MARA Cawangan Kedah, Malaysia. 

 

Published date : 30 September 2021 

 

 

Copyright @ 2020 Universiti Teknologi MARA Cawangan Kedah, Malaysia. 

 

All rights reserved. No part of this publication may be reproduced, copied, stored in any 

retrieval system or transmitted in any form or by any means, electronic, mechanical, 

photocopying, recording or otherwise, without the prior permission from the Rector, 

Universiti Teknologi MARA Cawangan Kedah, Kampus Sungai Petani, 08400 Merbok, 

Kedah, Malaysia. 

 

The views, opinions, and technical recommendations expressed by the contributors and 

authors are entirely their own and do not necessarily reflect   the views of the editors, the 

publisher and the university. 

 

 

 

 

 

 



vi 
 

TABLE OF CONTENTS  

 

Editorial board .....................................................................................................................iii 

Rector’s message.................................................................................................................iv          

From the desk of the head of faculty…………………………...............................................v  

 

1. CROWDFUNDING: A NEW NORMAL IN MALAYSIA 
Anita Abu Hassan, Fauziah Mohamad Yunus & Mohd Syazrul Hafizi Husin 

 

1 

2 DEVELOPMENT OF THE ARCHAEOLOGY SITE: DOES                

DONATION- CROWDFUNDING IS THE ANSWER? 
Anita Abu Hassan, Mohd Syazrul Hafizi Husin & Fauziah Mohamad Yunus 

 

3 

3 IMPACT OF MICROCREDIT PROGRAMME ON PARTICIPANTS’ 

BEHAVIOUR IN MALAYSIA: AN OVERVIEW 
Zuraidah Mohamed Isa, Dahlia Ibrahim & Zaiful Affendi Ahmad Zabib 

 

6 

4 A QUEST ON THE STUDENTS LEARNING PREFERENCES 
Nurul Hayani Abd Rahman, Shaira Ismail & Nani Ilyana Shafie 

 

8 

5 LEVERAGING ON VISITOR’S HERITAGE TOURISM MOTIVATION  
Khairul Azfar Adzahar, Mohd Fazil Jamaludin & Mohd Shafiz Saharan 
 

11 

6 GREEN HUMAN RESOURCE MANAGEMENT AND ORGANIZATIONAL 

SUSTAINABILITY 
Nurul Hayani Abd Rahman, Shaira Ismail & Nani Ilyana Shafie 

 

13 

7 FACTORS CONTRIBUTING TO HUMAN CAPITAL PRODUCTIVITY 
Hamizah Hassan 

 

16 

8 WEBSITE QUALITY: ITS IMPACT ON THE USERS  

Norhidayah Ali, Azni Syafena Andin Salamat & Nor Zaini Zainal Abidin 

 

18 

9 BRIEF HISTORY OF WAQF: THE OTTOMAN EMPIRE 

Dahlia Ibrahim & Zuraidah Mohamed Isa 

 

21 

10 HALAL FOOD SUPPLY CHAIN MANAGEMENT: ISSUES IN MALAYSIA 

HALAL FOOD AND BEVERAGES INDUSTRY 
Musdiana Mohamad Salleh & Etty Harniza Harun 
 

24 

11 SOCIAL ENTERPRISE: NEW WAY TO DO BUSINESS IN MALAYSIA 

Roseamilda Mansor & Nurul Hayani Abd Rahman 

 

30 

12 THE ADVANCEMENT OF HUMAN RESOURCE MANAGEMENT IN 

THE NEW AGE  
Sarah Sabir Ahmad & Azfahanee Zakaria 

 

34 

13 VOICE OR SILENCE: DOES IT REALLY MATTER?  
Etty Harniza Harun, Musdiana Mohamad Salleh & Nor Aslah Adzmi 

 

37 



vii 
 

14 TAWARRUQ AS AN ALTERNATIVE TO AR RAHNU STRUCTURE  
Mohd Shafiz Sharan, Mohd Fazil Jamaludin, Khairul Azfar Adzahar & Norwahida 
Wagiran  

 

40 

16 A SNAPSHOT OF HIGH-PERFORMANCE ORGANIZATION (HPO)  
Azfahanee Zakaria, Syed Mohammed Alhady Syed Ahmad Alhady & Sarah Sabir 
Ahmad   

 

45 

16 WORKING FROM HOME AND STRESS AMONG LECTURERS: A REVIEW 
Zainuddin Mohd Piah, Azyyati Anuar & Bawani Selvaraj 

 

47 

17 A BRIEF HISTORY OF LEAN 
Azyyati Anuar, Daing Maruak Sadek & Bawani Selvaraj  

 

51 

18 SUSTAINABILITY OF MICRO AND SMALL ENTERPRISES DURING COVID-

19 PANDEMIC  
Baderisang Mohamed & Mohd. Sukor Bin Md. Yusoff  

 

54 

19 

 

THE USAGE OF ONLINE PAYMENT TRANSACTION DURING COVID-19 

PANDEMIC  
Ramli Saad, Wan Shahrul Aziah Wan Mahamad & Mursyda Mahshar 

 

59 

20 COVID-19 PANDEMIC: THE INSIGHTS ON ONLINE LEARNING 
Ramli Saad, Yong Azrina Ali Akbar & Mursyda Mahshar 
 

62 

21 IS TIKTOK A NEW JOB BOARD? 
Mohd Fazil Jamaludin, Mohd Shafiz Saharan & Khairul Azfar Adzahar 
 

65 

22 GENDER AS A MODERATING VARIABLES OF E-PAYMENT  
Khairul Azfar Adzahar, Mohd Shafiz Saharan & Mohd Fazil Jamaludin 

 

67 

23 ODL’S POSTMORTHEM, STUDENTS AS CUSTOMER OR PRODUCT? 
Shakirah Mohd Saad, Intan Nazrenee Ahmad & Rosliza Md Zani 

 

69 

 



67 
 

GENDER AS A MODERATING VARIABLE OF E-PAYMENT 

 
Khairul Azfar bin Adzahar 
azfar938@uitm.edu.my 

Faculty of Business and Management, Universiti Teknologi MARA Cawangan Kedah 
 

Mohd Shafiz Saharan 
shafizsaharan@uitm.edu.my 

Faculty of Business and Management, Universiti Teknologi MARA Cawangan Kedah 
 

Mohd Fazil bin Jamaludin 
m.fazil@uitm.edu.my 

Faculty of Business and Management, Universiti Teknologi MARA Cawangan Kedah 
 

 
The age of technology and the current global pandemic of Coronavirus disease 2019 

(COVID-19) has led to significant use of e-commerce and online payment gateways to pay for the 
purchase. Physical distancing policy and government encouragement for the public to adopt the 
e-payment method due to the increased number of active COVID-19 cases contribute to the 
increased importance of e-payment (Aji et al., 2020). Mobile phones have evolved into all-function 
gadgets since its first introduced widely back in the 90s. Traditionally, mobile phones provide a 
telephony function that enables people to communicate from widely removed points. However, the 
use of mobile phones has drastically changed since the introduction of the first mobile operating 
systems (OS) in the early 2000s. Today, people not only use their mobile phones just to have 
interactive communication between two points but also to make purchases online. Various efforts 
have been made by the relevant authorities and businesses to encourage the use of online 
payments as an alternative to cash payments by providing special offers, cash rebates, and others. 
However, there are still a few consumers who are less convinced in the use of online payments 
due to several security risk factors associated with the use of online payments such as data 
misuse, fraud, and scams. Previous studies mainly focused on assessing the extent to which 
security risks can influence a person to use or not use online payments. However, there is a lack 
of studies that assess the extent to which demographic factors influence the impact of online 
payment usage by consumers.  

  
In keeping with the wide use of mobile phones and other electronic devices for e-payment 

transactions and their acceptance, usefulness, and perceived trust studies. It is important to 
highlight some of the variables that could have the ability to influence the association between the 
independent and dependent variables. While the previous study suggested that there is a direct 
relationship between social influence, personality traits on e-payment acceptance whereas 
demographic factors, past behaviour, culture, and socioeconomic status play moderating roles 
(Zhang et al., 2018). Thus, the moderation effect of demographics factors like gender, age, 
education of online payment users should be included and further studied to help marketers and 
businesses to profile online consumers correctly. This article highlights gender as a moderating 
variable for the acceptance of e-payment to show behavioural differences in online payment 
among users.  
 

It is not surprising to say that men are more accepting and courageous in the use of online 
payments due to the features of online payment itself, which is easy to operate, practical, and 
more time-saving (Liébana-Cabanillas et al., 2014). The characteristics of women themselves who 
are more thorough and need sufficient information before deciding, make women more cautious 
and less confident with online payments than men (Farida et al., 2016). Apart from that, in some 
countries like Bangladesh, there are only 26% of women in the country have a bank account; this 
directly restricts the usability of online payments by women. A study conducted by Szumski (2020) 
found that women have a low level of trust in modern payment methods and are in need of other 
attributes that can help to increase their level of tech trust in the new payment methods. On the 
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other hand, there are also some findings from previous studies that refute the general view on the 
use of online payments by men and women. For example, studies conducted by Widayat and 
Masudin (2020) and Zainol (2021) found that more women prefer to use electronic payments than 
men to perform various transactions online because of the perceived usefulness and lifestyle 
offered by electronic payments. Nevertheless, to see if there is a link between the use of online 
payments and gender, researchers need to conduct the study prospectively and not just 
retrospectively. 
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