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ABSTRACT 

Koperasi Siswa Save (KOSISWA) is a cooperative that organization by 

student established in year 2011 to fulfil the student's requirement and at the 

same time to support student to involve and be able to participate in business 

areas especially those who are graduated. Besides, in this study the researcher 

need to find the factors that attract students in UiTM Shah Alam to buy at 

KOSISWA. The objectives of this study are to identify the goods that students are 

interests in KOSISWA and the good stuff offered one of the factor that student 

attract to buy. Besides, verify the price offered at KOSISWA reasonable or not 

and. This research will measure the price and how much students spend money 

when buying at KOSISWA. In addition, to investigate the attraction that students 

lead to buy in KOSISWA and the time operation. At the end of these objectives 

will find out of all objective. This study using quantitative method which the 

survey is using a questionnaire to be fill by respondent (student). A total of 95 

people of student in UiTM Shah Alam had filled questionnaire that had been 

prepared by researcher. Researcher used the frequency and correlation to 

compute the data that has been collected based on questionnaire. Hence, the all 

factors will unravel that contribute to attract student to buy at KOSISWA. 
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