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ABSTRACT

Koperasi Siswa Save (KOSISWA) is a cooperative that organization by
student established in year 2011 to fulfil the student’s requirement and at the
same time to support student to involve and be able to participate in business
areas especially those who are graduated. Besides, in this study the researcher
need to find the factors that attract students in UiTM Shah Alam to buy at
KOSISWA. The objectives of this study are to identify the goods that students are
interests in KOSISWA and the good stuff offered one of the factor that student
attract to buy. Besides, verify the price offered at KOSISWA reasonable or not
and. This research will measure the price and how much students spend money
when buying at KOSISWA. In addition, to investigate the attraction that students
lead to buy in KOSISWA and the time operation. At the end of these objectives
will find out of all objective. This study using quantitative method which the
survey is using a questionnaire to be fill by respondent (student). A total of 95
people of student in UiTM Shah Alam had filled questionnaire that had been
prepared by researcher. Researcher used the frequency and correlation to
compute the data that has been collected based on questionnaire. Hence, the all

factors will unravel that contribute to attract student to buy at KOSISWA.



ACKNOWLEDGEMENT

In the name of Allah, the most Merciful, the most Gracious.

Praise be to Allah who gives us blessing and strength to complete this project
paper for final year of degree. Peace and prayer upon our Prophet Muhammad, the
best role model especially for us as a human beings. As high appreciation, I would
like to say thanks to my supervisor Dr.Rafeah bt Saidon (PhD) Senior Lecturer
Academy of Contemporary Islamic Studies (ACIS) who already help a lot and give
coaching and reprimand in finishing this assignment. May Allah repay her merit and

always under blessing and love because gave an idea and encouragement.

I would like to express my recognition especially for my beloved parents and
family, because they always become my supportive and give an advice. Not forget
and special thanks to those who gave cooperation in completing this assignment

directly or indirectly.

A million thanks to all UiTM Shah Alam student and all my friends from
Academy Islamic Contemporary Studies that gave cooperation and involved by inside
completion of the this study. Lastly, appreciation thanks to UiTM’s library because

had prepare an information that badly wanted in conducting in this study.



TABLE OF CONTENT

CHAPTER 1: INTRODUCTION

1.1 BACKGROUND OF STUDY oot
1.2 PROBLEM STATEMENT .....ccccooiiiiiiiiiiieneeeceee,
1.3 RESEARCH QUESTIONS........ooiiiiiiiirenerre e
1.4 RESEARCH OBJECTIVES ......cocciiiiiinieeiteeee,
1.5 SCOPE RESEARCH.........coiiiiiiiiiienieccercceeecceee,
1.6 SIGNIFICANT OF STUDY ...ooioiiiiiiiiiiitiieeceeeeies

L SHUACIES . eeeeet e e eeeeeteee e eeeeseteeeeeeeraesenaneseeraseeeranessennnsseennns

i. Respondents of research............ccooveeviiiniiinniieenniieeiceee,
i1. Time constraint ................................... ...............................
1.8 CONCLUSIONS ......cootieitete ettt st et sie e
CHAPTER 2: LITERATURE REVIEW
2.1 INTRODUCTION.....cooiiiriiiiretenieente st

2.2 ISLAMIC PERSPECTIVE oo



