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EXECUTIVE SUMMARY 

 

           Young Living is a United States-based brand that uses the Seed to Seal technique to 

produce 100% natural essential oils. From the seed selection through the bottling of the essential 

oils, every step is carefully monitored and researched to ensure that no chemicals are contained. 

Young Living Essential Oils are also known as aromatherapy oils for skin, hair, and beauty. 

 

          There are two types of membership programs which the first is Standard Membership that 

can only be purchased at the member price and does not need to be consistent. To get this 

membership, I need to buy Basic Starter Kit or Premium Basic Starter Kit. Second, Essential 

Reward Membership does not require membership fees and has many benefits. It just needs to 

buy essential oils only and there are 3 types of options to choose from. First, 100pv (point value) 

Membership; is equivalent to RM 560, second is Membership 150pv is equivalent to RM 760pv 

and the third is Membership 300pv and above is equivalent to RM 1500.  

 

          Thus, Young Living Essential Oil by Laily was created in a way that required me to be a 

member of Young Living that under the guidance of Encik Muhammad Faharudin. I choose the 

Standard Membership program as the first step for me and since this is my first time venturing 

into the business, Young Living Essential Oil by Laily will concentrate solely only on essential oil 

products sales. 
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1.0 INTRODUCTION TO BUSINESS 

1.1. Business Information Sheet 
 

Name of Business (with logo)  

 
Name  Nor Laili binti Ibrahim 

Phone number  011-31714649 

Email  lailyliely99@gmail.com 

Official business email address  lailyliely99@gmail.com 

FB webpage address  https://www.facebook.com/essentialoilsbylaily 

Insatgram link   

Brand name  Young Living Essential Oils by Laily 

Online business mode  Dropshipper 

Nature of business  Selling and trading natural essential oils 

Type of products  • Essential oil singles 

• Essential oil blends 

• Essential oil roll-ons 

• Massage oils 

• Essential oil diffusers 

• Essential oil collections 

• Essential oil accessories 

 

Main competitors  • Forever Living Products 

• Herbalife Nutrition  


