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EXECUTIVE SUMMARY 

 

          Dhia Cotton is a local brand that sells formal apparel for men, women and children. It is 

actually a widely known local brand for printed cotton baju kurung and it has been operating since 

2015. The main boutique is in Alor Setar, Kedah but we are also operating as an online business 

which is through the website and dropships. Agents and dropships of Dhia Cotton have evolved 

from time to time and the prices are different for a walk-in and online customer. Regarding the 

restriction of Movement Control Order (MCO), customers engagement on our website and online 

platforms increases. Despite the situation, we are still giving our best service.  

          In addition, Dhia Cotton has set a standard for high quality garment fabrics at affordable 

prices. We prioritize the customers’ needs and interest for remarkably comfortable and beautiful 

clothing. Our products are grouped into its own specific designs and types of baju kurung such as 

Baju Kurung Moden, Baju Kurung Kedah, Kebaya and Peplum. Our designs are not entirely 

intended for a formal event but also for a daily outfit because of its versatile characteristics. 

Customers are given a variety of options from the simplest to the most complex design and from 

the smallest to the largest size. Dhia Cotton are always ready for stocks because it is common to 

receive a great number of orders at a time.  

        Since this pandemic started, this business has been operating online. Therefore, as a dropship 

member, we are in charge of promoting and advertising our products on social media platforms. 

In order to gain followers and attract customers, we would identify our own strategy according to 

the business model canvas. We are looking forward to boosting our product commercials online 

in the future as well as to improve our engagement with the customers in the fashion and clothing 

industry and elevate the standard of our products to achieve our target. 
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Name of Business (with 
logo) 

: Dhia Cotton Kurung 

 

Name 

Phone number  

Email 

: 

: 

: 

Maisara Binti Mohd Saufie 

017-7794294 

sarahoneyjb@gmail.com 

SSM registration : Not Available 

Official business email 
address 

: artsnapve@gmail.com 

FB webpage address : https://www.facebook.com/DhiaCottonbySara 

Instagram link : Not Available 

Brand name : Dhia Cotton 

Online business mode : Dropship Agent 

Nature of business  : A retail outlet that sells fashionable formal apparel 
for men, women and children 

Type of products : ▪ Printed English Cotton Baju Kurung, Kebaya, 
Peplum 

▪ Printed English Cotton Shirts for Men and Children 

▪ Family Set Clothing 

Main competitors : ▪ Cutecottonlover on Facebook 

▪ Anggun Cotton Collection on Website 

▪ @karabum.fabulous on Instagram 

▪ @kurungcotton.ms on Instagram 

Startup capital : RM 52 

Product selling price : ▪ Kurung Moden Eksklusif - RM 65 (OP: RM 59) 

https://www.facebook.com/DhiaCottonbySara

