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Executive Summary 

 

 Chocodap’s is one of the products under FS Mega World Sdn Bhd that is located in 

Selangor. The founder of this product is May Sarah Nadiah binti Meor Mohamad and CEO of 

Chocodap’s is her husband, Mohd Farhan bin Mohamad Zainuddin. This business has been 

managed by them for 5 years. Chocodap’s offer many types of chocolates with different flavours 

which are hard to find in the market. The difference between this product and others is it is made 

from premium chocolates and tastes like international chocolates brands although it is a local 

brand. Moreover, these products also have agents from many places and different states which are 

focused on all people in Malaysia. To fulfill a media social portfolio assignment, I decided to 

become a dropship of this product since I also like to eat chocolates. I am sure that this product 

will be accepted by many customers from different groups because of the affordable price and the 

good taste of the chocolates. Although nowadays there are many types of famous chocolate such 

as Cadburry Dairy Milk, Ferrero Rocher, Hershey and Beryl’s, it is one of the challenges that this 

business needs to face in order to become as famous as other products. Other than that, as a 

dropship I have created and managed a Facebook page for Chocodap’s in the marketing and 

promotional activities. In order to become a successful dropship, I need to be consistent and patient 

in marketing the products. Moreover, knowledge is also one of the important things to grow the 

business. 
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2.0 Introduction of business 

  

2.1 Business Information Sheet 

Name of Business (with logo) : Chocodap’s 

 
Name : Nurul Syafiqah binti Kholil 

Phone number : 017-6706013 

Email : nurulsyafiqahkholil@gmail.com 

SSM registration : - 

Official business email address : - 

FB webpage address : https://www.facebook.com/syafiqahchocodaps/ 

Instagram link : - 

Brand name : Chocodap’s 

Online business mode : Dropship Agent 

Nature of business  : Selling and trading of chocolate 

Type of products : Classic Chocolate 
Yogurt Chocolate 
Chocolate Milk Minibites 
Truffle Chocolate 
Chocolate Bar 

Main competitors : Cadbury Dairy Milk (name at least 4 brands) 
Ferrero Rocher 
Hershey 
Beryl’s 

Startup capital : RM0 

Product selling price : Classic Chocolate – RM10/100g 
Yogurt Chocolate – RM12/100g 


