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ABSTRACT

A key component in the successful business organization is by having a good
ccustomer service to manage and maintain the good relationship with customer.
However, gaps abound in the execution of this important service such that the
organization’s progress is frustrated. The purpose of this study was to study the online
customer service in Motherhood.com.my with the aim of making relevant
recommendations that can enhance the role played of customer service in ensuring
that the corporate remains profitable and competitive in the market. The research
study is by implementing the quantitative method and use simple random sampling in
selecting the respondents from the population. A set of questionnaires has been
develop based on the relevant literature review and 21 questions were asked to the
customer for collect the demographic information and identify the relationship
between dependant variable (online customer service) and independent variable
(customer satisfaction, customer loyalty, and business performance). Finding of this
study shows that customer satisfaction and business performance do affect the

Motherhood online customer service.
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