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TURN 30 ADVENTURE PARK 

EXECUTIVE SUMMARY 

This is our business, named Turn 30 Adventure Park. The profile of this business is 
about adventurous services. Adventure parks are one of the main attractive places that 
contribute to the Sabah's tourism sector, because most people nowadays like adventurous 
activities like kayaking, flying fox, high rope and wall climbing. 

From the administration angle, this business is governed by three well-experienced 
managers. It is also known that our office is fully equiped by state-of-the-art equipments in 
order to complete printing jobs. 

From the operational point-of-view, the equipments required to conduct all the 
adventurous activities itself is state-of-the-art, including equipments that is delivered from 
overseas. Hence our activites can meet the international standards. Also, our park provides 
campsite with provided tents for those to stay overnight. 

In the marketing segment of this business, there are several competitors that are 
long existed in the market, but we'll try the best to compete with them. In terms of sales, we 
can predict many people, including local and foreign tourists, come to our park. Hence, we 
can generate lots of revenues. In order to achieve that, we'll conduct several marketing 
strategies. 

In terms of financial, this business can be proven profitable and growing. The 
financial analysis in the later section of this business plan shows the forecasted financial 
performance overall. 

To sum up, this business plays the vital role to enhance Sabah's economy, 
particularly in the tourism sector. 
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