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EXECUTIVE SUMMARY 

 

The business is based on partnership where consists of 5 members which hold important positions 

in the company such as General Manager, Administrative Manager, Marketing Manager, 

Operational Manager and Financial Manager. The business capital is amounted to RM100 000 

where the total contribution of each member is RM10 000 and the rest RM50 000 is from Bank 

Islam's loan. 

 

To make it more attractive and interesting, we decide to make some innovation by implying our 

creativity and modern element in this making. Nowadays, health is the most important thing people 

go for went selecting foods or drinks. Everyone wants to stick to a healthy diet either in food taking 

or drinks. We have made some innovation by adding some healthy materials in our products. We 

have done some research that Malaysia is one of developed country and it quite busy during day 

time. Normally people who work during office hour and students do not have much time. So, with 

our new innovations, they can grab some foods or drinks before going to class or work. Easy and 

simple as that. With loan given as a support from Bank Islam we are hoping and wish to achieve 

outstanding demand from customers. Our business is expected to commence on 2020 and our 

vision is to be the leading and preferred Malaysia's that supplied various types of foods or drinks 

to global market with supreme standards of quality and taste to satisfy the customer's satisfaction. 

We expect that our business will become more developed in the near future because with the new 

innovation in our business, the demand will increase not only during any occasion but it might be 

a new daily preference. This will give more advantages for us to make our product more profitable 

and stable in the long run. 

  


