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E - SHOPPE 2000 

EXECUTIVE SUMMARY 

Nowadays, everybody is talking about Internet, Information Technology (IT), 

Information Communication Technology (ICT), Multimedia Super Corridor (MSC) and 

other things that are related to virtual communication. Furthennore, Government in every 

country globally gives full support and encourages the people in their countries to get 

involve and to cope with the new environment, which related to new technologies 

especially Internet. 

Currently, E-commerce is one of the things that are given more attention not only 

by government, but also the businessman, new entrepreneurs and laymen. This is why E­

SHOPPE 2000 decided to involve in E-commerce business because E-SHOPPE 2000 

knows the ability of getting high profit. This business does not only involve transaction 

within certain places but also throughout the world. We in E-SHOPPE 2000 provide 

services to traders or manufactures, retailers and also to the end-uses locally and 

internationally. 

This business is a partnership form of business that involves four partners. Each 

of the partners contributes RM 75,000 and this is subjected to certain conditions. These 

four partners are fully involve in managing E-SHOPPE 2000 which consist of General 

Manager and at the same time act as an Administrative Manager, Operation Manager, 

Marketing Manager and Financial Manager. Our company is located at No.36 Blok Barat 




