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EXECUTIVE SUMMARY

LEO6 P A RreVidids afew of fragrance flavours for their custom@rs. products
areaffordablefor those who love tavearperfume. Foour beloved customersye also have a
few of flavours ofragrancehat will attract people with affdable price range in small package
of perfume.

Ourtarget audience is a group of people who love to wear perfume and like the flavours
of perfume that smell expensive yet in affordable price. These flavours of peafant®sen
to meet theicustomergpreferences.

LEG6 P A RUsibadgs started avlay 4, 2021 We do not have expectation on the
audiencdf the audiencesraseeking for perfume, thesur companys the onelOur service
canbedeal online and offline but with this pandemic on going, they focus on online business
platform.

The marketing strategy that use hye 6 P A Rafe kieldp updatingoosting on
Faceboolpagethatprovided all the information about the perfume itdetbm the flavours of
the perfume, name, price, size and contact information for those who interested in their
products.The copywritingfor the posting on social mediostlyattractsc u st o metiors 6 at t
asweval ue the customersé wants to know about

LEG6 P ARWIEdAWYNurul Izzah Mohd Zaki. Oubusiness also uses Facebook
page as a platform for them to attract online customers to gain more sales &Yenbteays
keep updating abowur sale postings on Facebook to promote the products



2.0 INTRODUCTION TO BUSINESS

2.1 NAME AND ADDRESS OF BUSINESS

LE PARFUM

2.1 I mage of LE6&6 PARFUM | ogo

The name of t hRARFUM.UMy ipurpese $n choasingL E 6
this name is because my business i s se
language.

The LE6 PARFUM satAdadia Maeketings DA4-063; at e d
Tamarind Square, Persiaran Multimedia, Cyber 10, 63000 Cyberjaya, Selangor.

2.2 ORGANIZATIONAL CH ART
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