L ] m
. TN T AT \WWARA (1,
’KE@} & lm (27 {7 \ Oy,
& - ) L" . . ° \\\\\\ /I//// ////
).,/’../ v..(‘;..';m Af*‘é\\\\\\\\\ ///////&(///é
L-\§ Faculty of %%
UNIVERSITI ~ £ZAF& 5
8= =2
TEKNOLOGI £, 78180
A 22, S
I A i SN
//////,/’"f/ﬂmn M h\—\\\\\\\\
L2

ENT 530 - PRINCIPLE OF ENTREPRENEUSHIP
ASSIGNMENT 3 — SOSIAL MEDIA PORTFOLIO

FACULTY OF ART & DESIGN
UNIVERSITI TEKNOLOGI MARA UITM
PUNCAK ALAM, CAMPUS
SELANGOR

NAME
NOR SYADIANA AUNI BINTI SAIPON AZAMAN

STUDENT ID
2020954069

CLASS
AD241 5C
DEPARTMENT OF GRAPHIC DESIGN AND DIGITAL MEDIA

LECTURER
MADAM RAHAYU HASANORDIN



ACKNOWLEDGEMENT

Alhamdulillah in the name of Allah SWT, The Almighty for the completion of this Social
Media Portfolio report for Principles of Entrepreneurship (ENT530) without any problems, for

giving us strength and simplify all our matters in going through this report progress.

Besides that, | want say thank you to my beloved lecturer Madam Rahayu Hasanordin for
giving necessary information regarding the task in completing this SMP report, as well as
supporting and giving us guidance from the beginning until the end of this individual
assignment. Special thank you to Anstheticco shop to give permission to take her product to

do this assignment and information about her product.

Also, a big thank you to family and friends for encouraging, helping, supporting,
especially giving mental support to do the best and to succeed this report. | hope that this
social media portfolio can give me a little glimpse about entrepreneurship and knowledge that

will be useful in the future.



EXECUTIVE SUMMARY

Handmade keychain by Anstheticca is a business that offers product to customers who
wants to give surprise for others without going out to the market. Based on observation this
business offers affordable service to beloved customer by giving them a different design with
different range of price. This business chose application Instagram and Facebook as their
strategic platform to promote their product. Anstheticca target customer is who like to

handmade product or for anyone who likes to give gifts and mostly this product for girls.

The marketing strategy that used by Anstheticca is the list prices that provide from the
design packages. Whatever guarantee their satisfaction, negotiation on the discount is
acceptable. This strategy will attract customer attention as value the customers want and

need. Other than that, Anstheticca provide a various design with according to taste customer.
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1. INTRODUCTION OF BUSINESS

1.1 Name and Address of Business

The company name is Anstheticco is business
handmade keychain with an acrylic mold by various design
with a custom according to own taste design or alphabet for

W %ﬁﬁaw keychain and other accessories. As for our target market
HANDMADE ART mostly for girls like teenagers and above with range 15- 30

years old.

The Anstheticco handmade product service is located at 5B

Lot 3496 Jalan Jati Kampung Melayu Subang, 40150, Shah Alam, Selangor. Online

platform sales in Facebook and Instagram.

1.2 Organizational chart
Anstheticco is a sole proprietorship business form. This is because our business is
only a operate a small business.

NUR ANIS NATASHA
(Founder)

NOR SYADIANA AUNI
(Agent)



