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1.0

EXECUTIVE SUMMARY

This report is from the Technology Entrepreneurship subject which serves in
analyzing and improving a product and incorporate the elements into the product. Our
company EZ, is a company that targets hikers as our primary products are hiking
equipment, focusing on hiking bags. In the introduction, the background of the company,
the problem statement, objective and methodology were discussed, primarily circulating
around how to improve the current state of hiking bag, each providing explanation on how
this product was produced and made. Next, in the new product development section, it was
further explained in a rather precise manner of which consists of the product definition,
classification of product, research and development of the product, Consumer Trend
Canvas, product design & feature, concept testing, prototype and lastly test marketing. This
flow of this parts shows and explained in depth of the process of producing towards the
ideal product as per request by the consumers. Concept screening and concept generation
were discussed within the research and development section. In the meantime, concept
testing and market survey were carried out through google form which involved 46
respondents. While in test marketing, a few techniques were used to make sure that the
product was well accepted by the consumer, focusing on their opinions and feedback
towards the idea of the products where those input were taken into consideration towards
improving the products. In the next section is the conclusion that explained the summary
of what is written in the report, followed by the reference and appendices that provide the

reader an understand of where to refer and the proof of the report is produced.



4. Communicate the product concept
5. Measure responds

6. Interpret the results

Concept Testing For NPD

- Inconcept testing, the sketch of EZBAG that we developed and can be seen at figure below.
The sketch was the concept and design of EZBAG.

Figure The sketch of small lamp
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