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ABSTRACT

This study examines the level of government servant’s perception toward Motor Islamic 

Insurance. The product based on syariah principles for general insurance provided by 

Insurance Company in Malaysia. In order to examine the government servant’s perception, this 

study emphasizes on four factors, which product knowledge, awareness, advertising and 

benefit of the product. The purpose of this study is to identify whether there is a relationship 

between the independent variables (four factors) with the dependent variable (perception). The 

respondents are the government servants who using Motor Islamic insurance. This research is 

done though the finding and multiple regression and Pearson correlation analysis where we 

can see the strong relationship between knowledge, awareness, advertising and benefit of the 

product toward perception of Motor Islamic Insurance among government servants in Dungun, 

Terengganu.

vii



TABLE OF CONTENT PAGE

LETTER OF TRANSMITTAL i

ACKNOWLEDGEMENT ii

TABLE OF CONTENT iii

LIST OF TABLE vi

ABSTRACT vii

CHAPTER 1: INTRODUCTION 1

1.1 OVERVIEW 1

1.2 MOTOR INSURANCE GROWTH 2

1.3 MOTOR TAKAFUL (ISLAMIC INSURANCE) 2

1.3.1 Benefits of Insurance 4

1.4 PROBLEM STATEMENT 5

1.5 OBJECTIVE OF STUDY 7

1.6 SCOPE OF STUDY 7

1.7 SIGNIFICANT OF STUDY 7

1.7.1 To the company 8

1.7.2 To the government servants (Customer) 8

CHAPTER 2: LITERATURE REVIEW 9

2.1 PERCEPTION 9

2.2 KNOWLEDGE 11

2.2.1 Relationship between Knowledge and Perception 12

2.3 BENEFIT 13

2.4 AWARENESS 14

2.5 ADVERTISING 15

2.5.1 Perceptions about their role in decision-making 17

2.5.2 Perceptions about terms and conditions 17

2.6 INSURANCE 18

2.7 ISLAMIC INSURANCE 21

2.7.1 Takaful 22



2.7.2 The Takaful Act 1984 is divided into four parts: 22

2.7.3 Aspects of Takaful 23

2.7.4 Principles of insurance contract 25

2.7.5 The Concept of Takaful 25

2.7.6 The Concept of Tabarru’ 26

2.7.7 Principle of Mudharabah (Profit Sharing) 27

2.8 TAKAFUL MOTOR (ISLAMIC INSURANCE) SCHEME 28

2.8.1 Type of cover under the Takaful Motor Scheme 29

2.8.2 Certificate for Motor Takaful Scheme 30

2.8.2.1 Loss or Damage to Your Vehicle 30

2.8.2.2 Transportation of damaged vehicle 31

2.8.2.3 Pay the amount which authorized driver is 31 

legally liable to pay for:

CHAPTER 3: RESEARCH METHODOLOGY AND DESIGN 32

3.1 INTRODUCTION 32

3.2 THEORETICAL FRAMEWORK 32

3.3 DATA COLLECTION METHOD 34

3.3.2 Questionnaires 34

3.3.2.1 Nominal Scale 35

3.3.2.2 Likert Scale 35

3.4 PILOT TESTING 35

3.5 POPULATION 36

3.6 SAMPLING 36

3.6.1 Sampling Technique 36

3.6.2 Sample Size 37

3.7 PROCEDURE ON DATA ANALYSIS 37

3.7.1 Reliability Analysis 37

3.7.2 Frequencies Distribution 38

3.7.3 Correlation of Coefficient 38

3.7.4 Regression Analysis 39

3.7.4.1 Coefficient of Determination (R2) 39

3.7.5 Hypothesis Testing 39

CHAPTER 4: FINDINGSAND DATA ANALYSIS 41

4.1 INTRODUCTION 41

4.2 RELIABILITY ANALYSIS 42

iv


