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THE ABSTRACT

ABSTRACT

The main objcctive of this rescarch project is to find out the factors affecting user
satisfaction towards Grabcar scrvice. The five core scrvice quality dimension: assurance,
cmpathy, rcliability, responsiveness, and tangible will be discussed further in the research
studics. Past rescarcher's work will helpful in develop the hypothesis in this rescarch project.
The rescarch is done through distributing questionnaire to respondents while the target
population is bachclor degrec students in Universiti Tcknologi Mara. During the proccss of
analysing data, thc Statistical Package for Social Scicnce (SPSS) version 25 was used.
Respondent's fcedback was analysed and presented through the test of Pearson's Corrclation
Analysis and Multiple Regression Analysis. The rescarch finding tells us that all of thesc
rclationships were found to be significant. Based on the findings, it also found most of the
users are agrec that they are satisficd with the Grabcar scrvice in Sungai Petani and the most
dominant factor affecting uscr satisfaction towards Grabcar service in Sungai Pctani is
cmpathy. As the finalist of this rescarch study, discussion on major findings, limitation as
well as reccommendation for futurc research will be discuss in more detailed.
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